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Sixteen years ago we introduced this synthetic 
product, and though it has been widely imitated 
it has never been equalled. 
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is the superior of any other synthetic of the heliotrope series. 
On account of the INTENSE FLORAL odor of this in- 
gredient we recommend it unreservedly for perfumes. It is 
a little higher in price than the imitationx—-NATURALLY 
—but it is worth more than the difference. 
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NEW YORK, JULY, 1910. 


Vos. VY. NaS. 


IS THIS CONDITION UNIVERSAL? 

We have received the following letter from Mr. Frank 
Amerman, of the Odorbase Mfg. Co., New York, in which 
he criticizes some essential oil salesmen whom he charges 
with being ill their goods. It is 


prepared to present 


probable that Mr. Amerman refers to artificial materials 


rather than to natural ingredients, for in the case of the 
latter any perfumer who is worthy of the name should 
be familiar, and thoroughly so, with their physical char- 


acteristics and their behavior in the presence of other 


natural oils. When, however, the criticism is viewed in re- 
gard to synthetics the case is somewhat different. for in 
many instances the “synthetics” are not easily recognizable 
chemical bodies, and often indeed their exact composition 
is known only by their makers. 

Mr. Amerman is a man of excellent chemical training 
and wide experience in the manufacture of perfumes, and 
his remarks should be taken in good 


part by those to 


whom they apply. We may add that a suitable explana- 


tion of goods should always be furnished whether they 


are offered by salesmen, by mail, or by advertisement. 


Mr. Amerman says: 

“Why do salesmen start out with a sample of raw mate- 
rial knowing nothing of its physical properties or where 
it will best fit the requirements of the perfumer? 

“Why do sales managers allow the representatives to 
get away without such information? 

“Why do the sales managers fail to get such informa- 
tion for their men, if they themselves lack the knowledge? 

“The fact remains, however, that half the samples sub- 
mitted are accompanied by prices only. 

“What the perfumer or buyer wants to know is: Where 
it can be used to best advantage, how far it will go and 
how it will react with other materials, the cost being the 
last consideration. 

“Without such information it is necessary for the per- 
fumer to spend considerable time and money experiment- 
ing to find out all this for himself, and unless there is 
a big advantage in price, it does not pay. 

“The perfumer wants to know the superiority of the 






































































































sample over other brands of the same material, and an 
intelligent explanation of the difference in price, whether 
higher or lower. 

“If all this is well put by the salesman representing a 
reputable house, the perfumer will take a chance and 
the salesman gets the order. 

“The houses that write their men ‘how to do it,’ instead 
of ‘why don’t you do it?’ are the ones that get the business; 
but they are in the minority. 

“The only argument for the .quality of an article is: 
‘So & So just gave me an order for 5 kilos’ or ‘Houbigant 
uses all our products.’ If Houbigant used only one pound 
of each of the materials he is credited with, his output 
would be a hundred times what it is in reality. 

“Tell us what it will do for us, we don’t care a damn 
about the other fellow.” 





DETROIT INDUSTRIAL EXPOSITION. 

On June 20, at 8 p. m., President Taft pressed the but- 
ton that set in motion the wheels of the Detroit In- 
dustrial Exposition. On July 6 the exposition came to 
a close, and the entire State, not alone Detroit, is en- 
thusiastic over the result. 

Detroit is setting the rest of the country an ex- 
ample in civic pride and hustle, and its rapid indus- 
trial growth comes as a natural result. The city is 
very well situated for water and rail transportation, 
making it attractive to manufacturers; and its agree- 
able climate makes it one of the best home cities in the 
country. 

The Editor had the pleasure of visiting the recent 
exposition during its first week, and while the group of 
exhibits was attractive and inspiring, he searched in 
vain for the display of Detroit perfume manufacturers. 
We have met representatives of most of the important 
Detroit perfume and soap makers, and were usually 
regaled with stories of Detroit’s greatness; the intense 
civic pride of its citizens (not excepting the perfume 
manufacturers), so our surprise at the absence of such 
concerns in the exposition can be easily imagined. 

In another column we refer to the problems con- 
fronting the Perfumer’s Association insofar as its 
Compaign of Education is concerned. Would it not be 
a good place to begin the campaign with the education 
of its members in the gentle art of publicity? 

We think so, too 


CATALOGUES WANTED BY U. S. PATENT 
OFFICE. 

The United States Patent Office, Washington, D. C., 
would be pleased to receive from manufacturers 
and publishers such catalogues, circulars, price lists, 
or other advertisements relating to the sciences and me- 
chanical arts as are published by them for gratuitous dis- 
tribution. It is requested that at least three copies of 
such publications be forwarded in order that the subjects 
may be properly indexed, classified, and sub-classified in 


the Scientific Library for convenient and ready reference. 
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PURE FOODS AND DRUGS. 

Orders have been issued by the Secretary of Agricul- 
ture that the announcements of the decision of the de- 
partment under the Pure Food and Drugs Act shall be 
brought and kept as near up to date as possible. It has 
been found by the department that the publicity clause in 
the law is the most essential point in its enforcement. 

The law has been in force since June 30, 1906, and up 
to the present time there have been nearly 500 decisions, 
all but two in favor of the government :-and not more than 
ten of the lot even vigorously contested. There is a spe- 
cial board, consisting of the Secretary of Agriculture, Dr. 
H. W. Wiley, the chemist of the department; George P. 
McCabe, the solicitor of the department, and Dr. George 
Dunlap, assistant chemist. This board decides the actions 
that are to be brought after the inspectors have made their 
reports. The action of the court in each case is recorded, 
and in accordance with a clause of the law the Secretary 
of Agriculture is obliged to print and circulate it. 

The publication of the decision is the part that seems to 
hurt the offenders most, and that is why the Secretary has 
decided to keep it up relentlessly. One-of the officials of 
the department in speaking of the matter said recently: 

“Manufacturers who are making money out of the 
adulterations do not care about a fine, nor about the con- 
fiscation of the offending goods. Neither do we. But a 
few weeks after the decision has been rendered against 
Joe Smith for adulterating, say, syrup, some of his men 
rush up and say, ‘Do you know Tom Jones’ men out on 
the road are carrying around copies of the decision of the 
court against us under the pure food law and are showing 
it to our customers?’ 

“Then Mr. Smith begins to sit up and take notice. He 
writes to his Representative in Congress, or, if he is a 
big enough manufacturer, to his Senator, and the Repre- 
sentative or Senator, who does not want to get in bad 
with either party looks the matter up, finds that it is all 
regular and advises Mr. Smith that the best thing he can 
do is to take his medicine and keep quiet about it. He 
does, but he does not want a second dose. 

“That is the virtue of the law. It is making the com- 
mercial offenders keep straight. It compels them to give 
the customer what he pays for and what he thinks he is 
buying. It is arousing the business conscience or instilling 
the fear of discovery into the manufacturers, call it which 
you please. 

“There has not really been so much stuff condemned 
and destroyed, considering that the law has been in force 
since 1906. As near as you can get at it, there has been 
just about a million dollars’ worth of stuff destroyed, but 
the bulk of the material is not actually deleterious, and 
is released for sale under precaution that the law is not 
violated. Such cases as this are simply misbranding, sell- 


ing under weight and the like. 
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“There are some really pernicious cases in which the 
material has to be destroyed. There was one case of 
coffee beans coated with lead chromate, which is a violent 
poison. I do not know that there was enough in a cupful 
to have a fatal effect, but you do not have to go that far 
to run counter to the law. There was also a large ship- 
ment of macaroni coated with a poisonous coloring matter 
that had to be destroyed recently. There were five cars 
of this stuff. It was about the largest shipment that we 
have had to destroy. 

“There is one thing that we have about driven off the 
market, and that is the so-called desiccated egg. This 
was made up of any old sort of eggs, ‘spots’ and ‘rocks’ 
and so forth. It was treated and dried and sold for the 
lowest grade of bakery goods. There were cases in which 
this stuff was just what the court called it, ‘putrid and 
decomposed animal matter.’ 

“T think I am safe in saying that there is not as much 
adulteration going on now. The law is just the ounce of 
prevention that is needed.” 

THE PERFUMERS’ ASSOCIATION. 

The President announces the appointment of the fol- 
lowing standing and special committees, 1910-I19I1: 

LecGIsLATION: Theo. Ricksecker, Alfred G. Wright, James 
E. Davis, J. Clifton Buck, Henry Dalley, Wm. A. Bradley. 

ResoLuTions: Wm. A. Bradley, James E. Davis, Edwin 
H. Burr. 

ENTERTAINMENT: Burton T. Bush, James M. Montgom- 
ery, Martin H. Day, Carl L. Vietor, Paul Harrison. 

TRANSPORTATION (Including Parcels Post): Frederick F. 
Ingram, Wm. Rieger, Joseph A. Brohel, F. K. Woodworth, 
S. S. West, Wm. Ungerer. 

Wilbur H. Hyde, Monroe P. Lind, 
Oscar B. Spiehler, Justin E. Smith, Clayton Rockhill. 

Henderson, A. M. 
Watermeyer, G. A. Pfeiffer, D. W. 


TRADE INTERESTS: 


FRATERNAL’ RELATIONS: <A. D. 
Spiehle r, F, E. 
Hutchinson. 

Revtier Funp: A. D. Henderson, Theo. Ricksecker, Edw. 
V. Killeen, Wm. E. Swindell, E. M. Dalley. 

Finance: A. B. Calisher, Wm. A. Bradley, Frank B. 
Marsh. 

CAMPAIGN OF Epucation: D. H. McConnell, A. D. Hen- 
derson, Theo. Ricksecker, James E. Davis, Richard Hud- 
nit, Wm. A. Bradley, F. M. Carpenter, C. A. Jennings. 

MempbersHip: Donald Wilson and others yet to be 
announced. 

One of the first things that should engage the attention 
of the Committee on Campaign of Education is the 
amount of trash printed in reputable journals and daily 
newspapers. For instance, in the Scientific American 
(New York) May 28, 1910, there appeared an article by 
an erudite wight, curiously named Atkinson, entitled 
“Making Your Own Perfumery.” Knowing the high and 
scientific character of the journal in question we were pre- 
pared to read a sensible article, if such could be written 


on the aforementioned subject. The article is not worth 
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reprinting, even to pillory it, so we will simply quote 
our letter of criticism to the editor of the Scientific Ameri- 
can, which, for some reason or other, failed to interest 


him enough to insure its publication: We wrote: 


“On page 446 of your issue of May 28, 1gI0, 
there is an article by A. S. Atkinson entitled 
‘Making Your Own Perfumery.’ This article 
is not up to your usual standard, not only 
from the scientific standpoint, but from the 
commercial as well. 

“For instance, Mr. Atkinson says ‘enough 
perfumery is sold in this country annually 
to make a yearly tax of nearly $10 on every 
family.’ As there are nearly 18,000,000 fam- 
ilies in this country, Mr. Atkinson’s statement 
would indicate about $180,000,000 is spent for 
perfumery in this country every year. This 
figure is very wide of the mark. 

“In describing methods of distillation, Mr. 
Atkinson differentiates between an ‘Attar’ and 
an ‘Essential Oil.’ As a matter of fact, an 
‘Attar’ is an essential oil, and vice-versa. This 
word is a euphonious rendering of the Arabic 
word ‘Ytr,’ which is commonly known in the 
trade as ‘Otto.’ ‘Otto of Rose,’ for instance, 
is nothing more or less than the essential oil 
distilled from roses. In some cases the aro- 
matic principles of certain flowers are ex- 
tracted by means of cold volatile solvents, 
such as petroleum ether, which is subsequently 
driven off, leaving behind the liquid or solid 
concrete floral essence. 

“Such articles as this are very misleading, 
and any one who should follow Mr. Atkinson’s 
instructions to the letter would be very much 
disappointed with the results.” 

In The Sun (New York) of July to there appeared 
a similar article written ostensibly by a woman who 
claimed to have received her instruction from a great- 
grandmother. Of course, the garb of the article is fic- 
titious and intended to interest women. The description 
is merely that éf the enfluerage and maceration processes 
so described as to make the uninitiated believe that satis- 
factory perfumes can be successfully made in any back 
yard. 

As we remarked when commenting, in our May issue, 
on the report of the Committee on Campaign of Educa- 
tion, editors will print only such article as have news 
value, or that they think will interest their readers. For 
this reason we reiterate the statement that the committee 
should include a trained newspaper man in order that the 
practical newspaper features of the campaign may be 


properly considered. 
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sf: SPIKE LAVENDER AND ROSEMARY OILS 


By ERNEST J. PARRY, B.SC., F. 1. C., F.C. S. 
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Up till quite recently it was taken as a definite fact 
that a spike lavender oil was laevorotatory or of which 
the first ro per cent. distilled was laevorotatory, was adul- 
terated with turpentine oil. 

In this case, as in many others of plants belonging to 
the family of the labiates, no account was taken of the 
enormous influence of climate and soil in the characters 
of the essential oils of this group of plants, although it 
has long been well understood that such plants as lavender 
and peppermint underwent very serious changes in regard 
to their essential oils by cultivation under varying condi- 
tions. The humbler members of the group, spike and 
rosemary oils were not considered in the same light, and 
fixed standards were generally assumed to be correct 
for them. 

Dealing with spike lavender oil, the writer and Bennett 
first showed that the assumptions as to the laevorotation 
of spike oil was incorrect. But as it was not consid- 
ered advisable to base any definite conclusions on sam- 
ples of the oil received from interested parties, they 
caused some hundredweights of plants to be sent from 
certain districts in France and Spain, and had the oil 
therefrom distilled in England for the purpose oi investi 
gation. 

The results of their investigations showed conclusively 
that the oil might be laevorotatory up to about —3 degs., 
and might yield a laevorotatory fraction when the first 
10 per cent. was distilled, even when the oil itself is 
dextrorotatory. These observations have been confirmed 
and to a considerable extent explained by the investi- 
gations of Birckenstock on the cross fertilization of lav- 
ender plants. Incidentally this matter is closely connected 
with the question of the valuation of lavender oil on its 
ester content, but as this is a matter on which a consid- 
erable difference of opinion exists between experts it will 
not be discussed here 

Birckenstock’s observations were directed rather to the 
influence of cross fertilization on true lavender plants, 
rather than to the reverse action of the lavender on the 
spike plants. But his observations, mutatis mutandis, 
apply equally to both sides of the question. 

He has shown that the true lavender plant, /avandula 
vera, when it is cultivated at altitudes below 2,600 feet 
above sea level, crosses with lavandula spicata, or in tech 
nical terms “elle s’aspique.” The resulting hybrids are 
known locally as “lavandulin” or “spigoure,” and may 
be said to represent every transitional stage between the 
true lavender and the spike lavender, according to the 
conditions of soil, altitude and climate—and probably 
to the extent of the cross fertilization, that is, as to whether 
it has gone on for more than one generation or more. 
Birckenstock makes the following remarks in this con- 
nection. “The influence of cross fertilization also shows 
itself in the properties of the essential oils, which behave 
entirely like mixtures of lavender oil and spike oil. As 
the plants tend towards true lavender, the ester value is 
higher, and the free alcohols are mostly linalol and 
geraniol. Whereas, as the oil tends towards spike oil, the 
esters diminish and the alcohol borenol predominates in 
the mixture of free alcohols.” 





Two characteristic lavandulin oils, as they are termed, 
gave the tollowing results on examination: 


I 2 
Specific gravity at 
15 degs. 0.9027 0.8995 
Ester value 6.23% 9.12% 
Optical rotation... —o° 43’ —1° 35’ 
Alcohol value 34.8% 36.5% 
ee In 3 of 65% alcohol In 3 of 65% alcohol 


In judging the value of a spike oil, therefore, it must 
be remembered that the plant producing the essential oil 
may not only yield an oil varying according to the actual 
conditions of cultivation or climate, but may be subject to 
variations on account of crossing with closely allied 
species. It would be obviously unjust to condemn an oil 
distilled from spike lavender flowers, whose parent plants 
had become slightly altered through crossing with closely 
allied plants, especially as the oil is one which can also 
be judged to a great extent on its odor 

Generally speaking, however, the characters of a genuine 
spike oil do not vary outside fairly well defined limits; 
when these limits are not observed by a given sample, then 
fuller examination may be necessary in order to decide 
whether the variation is caused by adulteration or by na- 
tural causes such as those suggested above. 

Normal spike oils may be said to have the following 


characters: 


Specific gravity SS FS sv cossts erry : . 0.905 to 0.918 
fe 3° to +7° (Spanish 
oil most frequently 


laevorotatory ). 
1.4060 to 1.4680 


4 


30-35% 


Refractive index at 20 
Alcohols as Borneol 

It is soluble in 3 volumes of 65° alcohol and in 2 to 
2.5 of 70%. 

It must be emphasized that a slightly laevorotatory oil 
is not abnormal but is typical of many normal Spanish 
distillates. In general French oils are dextrorotatory, and 
laevorotation usually indicates the effects of crossing with 
true lavender plants to some extent. 

[here is a very characteristic feature about genuine 
spike oils, that is, that on fractionation the various frae- 
tions are, so far as their optical rotations and vefractive 
indices are concerned, very constant, and show little varia- 
tion from the same characters for the original essential 
oil. The following figures represent four samples of pure 
spike oil of undoubted authenticity 

No, 1. No. 2. 


Refractive Optical Refractive 


Fraction. Index at 20°. Rotation. Index. Rotation. 
10% 1.4602 +1° 5' 1.4615 —1° 

10% 1.4620 1° 5’ 1.4619 2° 30 
10% 1.4620 +-1° 30’ 1.4630 +o° 30 
10% _ 1.4622 +.3° 30’ 1.4630 +-7° 

10% 1.4630 +.1° 70! 1.4638 +2° 30 
10% 1.4630 +0° 35’ 1.4640 +3° 

10% 1.4645 1 1.4655 +3° 
10% 1.4660 +-3° 30’ 1.4660 +4° a 
Residue 20% 1.4855 1.4867 — 
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No. 3. No. 4. 

Refractive Optical Refractive 
Fraction. Index. Rotation. Index. Rotation. 
10% 1.4620 +4° 30’ 1.4619 -+.6° 
10% 1.4623 +4° 1.4620 +6° 
10% 1.4630 +4° 35’ 1,4632 +5° 
10% 1.4642 +5° 1.4640 +7° 
10% 1.4647 +5° 30’ 1.4045 +7° 10’ 
10% 1.4653 +6° 1.4653 +8&° 
10% 1.4655 +6° 10’ 1.4655 +7° 40’ 
10% 1.4670 7° 45/ 1.4676 19° 
Residue 20% 1.4876 yer 


The characters of the various fractions in these distilla- 
tions vary of course with the initial characters of the oils 
themselves. But it will be noticed that in each case very 
little variation occurs between the individual fractions, ex- 
cept that in general the refractive index rises steadily, but 
slightly, whilst the optical rotation keeps very nearly con- 
stant. Any marked variation from these features would 
certainly point to adulteration, and it would be difficult to 
adulterate spike lavender oil, so that these characters 
should remain so constant throughout. The presence of any 
should remain so constant throughout. The presence of 
any appreciable amount of turpentine, or of terpineol, which 
has been found occasionally in spike lavender oil, would 
easily be revealed by a careful examination of the fractions. 

It is generally stated that a minimvm of 30% of alcohols 
calculated as borneol should be required for a genuine 
spike oil. In the case of French oils this is undoubtedly 
true, but in the case of Spanish oils one meets with samples 
from time to time, distilled by firms of the highest repute, 
An alcohol 
content of slightly under 30% is, therefore, not sufficient 
grounds for the rejection of a sample of spike lavender 
oil. 


which only contain from 27-29% of borneol. 


When one has to deal with small quantities of cheap 
rosemary oil as an adulterant, the difficulties are greater, 
and one has to rely largely on the nose, and on a minute ex- 
amination of the fraction from every point of view. The 
same is true when one has to deal with small quantities of 
sage oil, and oil produced in large quantities in certain 
districts of Spain. 

Rarely one has to account for quite other abnormal 
characters of spike lavender oil. The writer has met with 
many samples, from time to time, of spike oil of excep- 
tionally fine odor, which have had a laevorotation of —4°, 
and contained up to 9% of esters calculated as linalyl 
acetate. The fine odors of such oils practically makes it 
certain that they are cases of cross fertilization where 
the spike lavender plants have tended largely towards the 
characters of the true lavender plants, with the result that 
the resulting essential oils have been of fine odor and 
contained much linalyl acetate. In fact, the oils were to 
all practical purposes mixtures of spike and true lavender 
oils. This form of “adulteration” or abnormality is not 
discouraged by users of the oils. 

Very similar considerations apply to rosemary oils, and it 
is proposed to deal with these next month. 


(To be continued.) 


Consul-General Robert P. Skinner, of Hamburg, re- 
ports that the German imports of Copra in 1909 amounted 
to 112,159 metric tons; an increase of 62,374 tons as com- 
pared with 1907. 
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A SETBACK TO FOREIGN SOAP MAKERS. 

Foreign soap makers who desire to compete with Ameri- 
can manufacturers of similar products met with a rebuff 
recently when the Board of United States General Ap- 
praisers denied a protest filed by the Pears Soap Com- 
pany of England for lower assessment of duty on its soaps. 

In overruling the protest General Appraiser McClelland, 
who writes the decision for the board, holds that Pears’ 
unscented soap is a fancy toilet soap within the meaning 
of the provision in Paragraph 69, Tariff Act of 1909, for 
“fancy toilet soaps.” The decision holds that the character 
of the soap and the use for which it is intended controls 
rather than the kind of wrapper or manner of packing. 
The General Appraiser says that neither the term “fancy 
soap” nor “fancy toilet soap” is a commercial term having 
a uniform, definite and general meaning other than the 
ordinary or dictionary meaning which the words convey. 

The question at issue was whether the Pears’ unscented 
soap should be allowed to enter at 50 per cent., or at 20 
per cent., under Paragraph 69 of the new Tariff Act. The 
higher rate provides for “fancy or perfumed toilet soaps,” 
whereas the 20 per cent. tax applies to “all other soaps 
not specially provided for.” The government and the do- 
mestic soap makers have contended that the Pears’ soap, 
regardless of the character of its wrapper, is a “fancy” 
soap, and this claim General Appraiser McClelland in his 
decision for the board sustains. 

The decision says that it must be assumed that Con- 
gress in imposing a duty of 50 per cent. on fancy or per- 
fumed soaps and only 20 per cent. on all other soaps, 
which includes laundry and all other common soaps, not 
specially provided for, could not be understood to deter- 


mine the rate merely by the kind of wrapper used. 


OTHER TREASURY DECISIONS. 
No. 23561.—SrEep O1.—Expressep O1.—PEANutT O1t.—Pro- 
test 399268 of Moos & Co. (New York). 

The merchandise, described as “seed oil” and classified 
under Paragraph 3, Tariff Act of 1897, as an expressed oil, 
was claimed to be free of duty under paragraph 626 as 
peanut oil. Protest overruled. 

McCLELLAND, General Appraiser: \t the con- 
clusion of the hearing on the protest counsel for importers 
requested that a sample of the oil under consideration be 
referred to the United States chemist in the laboratory of 
the appraiser’s office, New York, for analysis to determine 
whether or not said sample was peanut oil. The report of 
the chemist is as follows: “Peanut oil 84 per cent.; oil 
similar to tea seed 16 per cent.” The Board has held that 
mixtures in varying proportions of expressed oils were 


combinations of expressed oils within the meaning of the 
language of said paragraph 3, notwithstanding that if 
either of the oils forming the combination was imported 
separately it would be entitled to free entry. G. A. 4913 
(T. D. 22987); G. A. 5805 (T. D. 25646); Abstract 3787 
(T. D. 25780). 
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ALCOHOL LEGISLATION 


By WHIDDEN GRAHAM 





—— | 
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{An address delivered at the sixteenth annual meeting of 
the Manufacturing Perfumers’ Association, April 19-21, 
1910.] 


The movement which resulted in securing the enactment 
of the section of the recent Tariff Act, in relation to per- 
fumes, is part of the general movement in connection with 
alcohol legislation which had for its object the reduction 
of the tax on alcohol, securing denatured alcohol, and se- 
curing a rebate on alcohol used in the arts. We got an 
act on denatured alcohol several years ago, and carried on 
an agitation for a reduction of the tax, the principal ob- 
While we 


have been successful on two points, the third is yet to 


stacle being found to the National revenue. 


be carried out by Congress. We believe that the enact- 
ment of the Corporation Tax, providing additional funds 
for the Federal treasury, will ultimately enable us to se- 
cure a reduction of the tax on alcohol to $1.00 or possibly 
9o cents. 

So far as this particular legislation is concerned, it may 
seem a small matter. It is one of those things which, being 
everybody’s business is nobody’s business. And the amount 
of work performed at the time this agitation was carried 
on, covering a period of seven or eight years, goes to show 
what an enormous country this is, and how hard it is to 
get Congress to move on any particular subject of legisla- 
tion that affects only a few manufacturing interests, as this 
provision does. 

We worked in this connection closely with the late M. N. 
Kline, 


but the real work was done through the preparation of 


who went to Washington with us at various times, 
articles which were published in trade and commercial 
papers, and through the circulation of petitions all over 
the country, and through the creation of sentiment of 
drawback law reform, fostered by the late William C. Lov- 
ering, Representative from Massachusetts. 

As I understand, the export trade of perfumeries from 
the United States is only in its infancy. But I think the 
time will come in the near future when you will find it of 
advantage to push export trade with those countries with 
which we have a general export trade. 

The third proposition, for which this alcohol movement 
was started, and which is yet to be accomplished, is the 
reduction of the tax. The price of alcohol depends on the 
price of corn. Corn has been abnormally high during the 
past two or three years. [| think that you will find that in 
the near future that the price of alcohol will be consider- 
ably reduced, in proportion to a decreased cost of corn. I 
also think as a practical proposition that the United States 
Government will be forced to reduce the present tax on 
commercial alcohol, even if they have to devise some plan, 
such as suggested by a committee of manufacturers, by 
which commercial alcohol will be taxed at a lower rate than 
alcohol used as a beverage. 

Whatever we have done, or whatever value this is to 
you, gentlemen, I want to say that we have up to the pres- 





ent time for our services extending over several years re 
ceived absolutely no compensation whatever, not even to 
It seemed to Mr. Kline, 
and he included this in his recommendations to the Na. 
tional Wholesale Druggists Association, that so far as the 
manufacturers of medicines were interested in this rebate, 


the extent of a postage stamp. 


that they should contribute towards meeting this expense, 
and the same suggestion is made to those manufacturers 
of perfumery who feel that they have any interest in this 
matter. We think that as we had done the work, and put 
the law on the statute books, that we should have some 
consideration, and if it is of value to you, we will be glad 
if you will suggest some way by which our expenses in 
this direction can be met. We are not drawback brokers, 
or connected in any way with the drawback business, ] 
am not going to trouble you with details as to the method 


of securing the rebates to which you are entitled. You can 
discover that from the Collector of Customs in your city or 
from any custom broker. It is a simple process. You file 


your proofs of exportation and payment of tax, and get 
back the money. Ultimately this law will be of considerable 
benefit to the manufacturing perfumers of the United States, 
and we submit, as a practical business proposition to those 
who will be benefitted, that it should contribute towards 


meeting the expenses we have incurred in this work. 


PERFUMERY IN VENEZUELA. 


Consul Isaac A. Manning at La Guaira, says in a recent 
report: 

“Perfumes are sold in all classes of stores, principally 
confectionery and drug stores, in respective 
order. No distinction is made in the customs between 
alcoholic and non-alcoholic perfumes, the duty being 483 
cents per kilo (2.2 pounds), plus surcharge of 55 per cent, 
gross weight. There is anvadditional charge of 38.6 cents 
per 100 kilos (220 pounds) for cartage or transfer from 
ship to the custom house, for the benefit of the Harbor 
Corporation of La Guaira 

“In order to compete with Europeans, the utmost light- 
ness consistent with safety would be attained in all pack- 
ages, as duties.are assessed on the gross weight. Failure 
to meet their European competitors in light and _ secure 
packages has resulted in disappointment to American ex- 
porters, who might otherwise have built up a good trade. 

“Perfumery is generally used by Venezuelans, climatic 
conditions here, as in all other tropical countries, being 
a great factor in forcing its use. French, English and Ger- 
man perfumes have the largest sale, being attractively 
packed in fancy bottles of from half an ounce to two 
ounces. The perfumery is generally the flower odor kind, 
although musk and other leading odors are noticeable at 
times. The imports of perfumery during the first six 
months of 19090 were as follows: From France, $21,728; 
Great Britain, $7,845; Germany, $6,528; 


drygoods, 


United States, 
$5,861; all other countries, $4,691; total, $46,710. 

“If the perfumes are sent by parcels post each parcel 
must be accompanied with three copies of the declaration, 
setting forth the name of the article, number of packages 
contained, and the weight and value. Blanks for pareél 
post declaration can be secured at any United States 
postoffice. 

“The usual terms of credit here are from 60 to @ 
days, according to the standing of the purchasers, al- 
though many Venezuelan houses prefer to discount theif 
bills for cash. Most of the importing houses do a jobbing 
business and act as manufacturers’ agents.” 




















‘ears re 
even to 
r. Kline, 
the Na- 
ir as the 
Ss rebate, 
expense, 
facturers 
t in this 
and put 
ve some 
be glad 
enses in 
brokers, 
iness, | 
» method 
You can 
ir city or 
You file 
and get 
siderable 
d States, 
to those 
towards 
work, 


a recent 


rincipally 
espective 
between 
eing 483 
per cent, 
8.6 cents 
fer from 

Harbor 


»st light- 
all pack- 

Failure 
id secure 
rican eX- 
od trade. 
climatic 
, being 
and Ger- 
tractively 
> to two 
de r kind, 
ceable at 
first six 
$21,728; 


d States, 


es 


ch parcel 
claratiof, 
packages 
or parcel 
d States 


60 to 
asers, al- 
unt theit 
a jobbing 











CINNAMON-BARK OIL 


By CHARLES ALEXANDER HILL, B.SC. F.LC. 














When an essential oil is valued for the sake of one 
of its constituent substances its assay follows, naturally, 
sooner or later, according as the chemical problem be 
easy or the reverse; and in course of time the oil itself 
may come to be replaced for technical and even medicinal 
purposes by its chief constituent, which may be derived 
from the oil or may even be obtained synthetically. 

If the replacement of the oil by the constituent for 
which it is assayed does not occur to any great extent, 
then the obvious inference is that the natural oil has a 
yalue, which may be an odor value or a medicinal value, 
by reason of some other constituent or constituents which 
may even be unknown. In such a case the assay cannot 
be said to be true. 

The assay of an essential oil is on all-fours with that 
of a drug or galenical preparation; when it becomes pos- 
sible completely and satisfactorily to assay it by chemical 
means, then, logically, it must cease to have a raison d’étre. 

It occasionally happens that the essential oils yielded 
by two different plants have very similar proximate com- 
positions, or have in common a constituent usually ad- 
judged as the most important, yet they may be very 
readily distinguished by the nose, and in fact may have 
widely different monetary values; perhaps the oil which 
contains less of the common constituent may even be the 
higher priced. 

This is actually so with the oils of cinnamon and cassia, 
and in such a case it becomes of increasing interest and 
importance to examine more closely than usual the chem- 
ical and physical characters of the oils and their several 
constituents. 

As would be expected in such cases, it sometimes hap- 
pens that the physical characters are similar and that the 
two oils are differentiated analytically only by comparing 
data for several of the physical and chemical properties, 
when it will be found that there are slight differences al- 
ways in the same direction, which small differences in 
toto constitute an unmistakable differentiation. This is 
the case with the oils of dill and caraway fruits, but with 
cinnamon and cassia oils it is not so; for with the latter 
pair we have a strongly marked difference in at least one 
physical property—namely, the refractive index. 

It has recently become fashionable to speak slightingly 
of the refractometer as a weapon in essential oil analysis; 
partly, it seems, because everyone does not possess a re- 
fractometer, and partly, perhaps, because the factor has 
not opened up a royal road in essential oil analysis as, 
when it was first introduced, some persons apparently 
expected it would. It is, of course, just one physical 
property, like specific gravity or optical rotation; often it 
is of little value in essential oil analysis, but sometimes it 
is very useful, and in the case of cinnamon oil quite 
important. 

Coming now to the consideration of this oil in more 
detail, attention is first called to Table 1, which shows 
analytical data for six samples taken from bulk of cinna- 
mon-bar oil of the choicest aroma, imported in quantity 
Over a series of years, direct from Ceylon, by The British 
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TABLE I. 


Cinnamon-bark Oil. 


Alde- Euge- 
hyde nol 


per per Color with 
Sample. R.I.25° Sp.Gr.15° cent. cent. FeCl; 
I 1.5753 1.026 57-5 8 green 
2 1.5767 1.0265 60 8 fe 
3 1.5734 1.028 59 6 7 
4 1.5727 1.0265 58.5 6 i 
(a) 5 1.5797 1.030 58 8 brownish 
green 
6 1.5747 1.029 5 8 2 
(b) 7 1.5614 1.003 50 8 si 
(b) 8 1.5752 1.023 59 7 — 


(a) Nine years old and very resinous. 


(b) English. 


It will be 
seen that the refractive index varies only from 1.5727 to 


Drug Houses, Ltd., and their predecessors. 


1.5767, except in the case of one sample which was from 
a consignment of oil stated to be more than nine years 
old, where the figure had risen to 1.5797. This particular 
Samples 7 and 8 
were English distilled oils of good aroma, the figures for 
which will be of interest. 


sample was very resinous, from its age. 


TABLE 2. 
Adle- Euge- 
hyde nol 
per per Color with 
Sample. R.J.25° Sp.Gr.15° cent. cent. FeCl; 
I aaa 1,039 59 7 brownish 
green 
2 ee 1.038 59 8 olive green 
3 1.039 72 7 green 
4 re T,0385 76 7 m4 
5 1.5891 1.049 71 8 brown 
6 1.5880 1.0375 70 7 S 
7 1.5890 1.0306 71 8 
8 1.5845 1.038 72 5 
9 1.5869 1.0295 71 8 deep green 
II 1.5844 Sara a ad light brown 
12 1.5847 1.03 73 8 brown 
13 1.5812 1.023 71 green 
*14 1.5655 1.043 43 37 deep green 


As will be seen from Table 2, which gives similar data 
for fourteen other samples of cinnamon oil of varying 
quality and price, the refractive indices range much higher 

-from 1.5844 to 1.5860. 

In Table 3 are given data for cassia oil and cinnamon 
leaf oil, while in Table 4 are shown figures for cinnamic 
aldehyde, eugenol, pinene and phellandrene. 

From a comparison of the figures given, it will be seen 
that the oils referred to in Table 1, which were cinnamon 
bar oils of undoubted genuineness and possessed of a 
true and delicate cinnamon flavor, are characterized by 
and distinguished from cassia oil and cinnamic aldehyde 
by (1) a low specific gravity (below 1.04), (2) a low re- 
fractive index (below 1.58), (3) a low aldehyde content 
(below 65 per cent.), and by affording a green color with 
ferric chloride. 


*Evidently adulterated with leaf oil to the extent of 
about 40 per cent. 


















































































TABLE 3. 


S.=Schimmel & Co.’s published figures. 
P.=E. J. Parry’s “The Chemistry of Essential Oils.” 
B.D.H.=figures from analytical laboratory of the B.D.H., 


Ltd. 


Alde- 
hyde Eugenol Color 
per per with 
Oil. R. I. Sp. Gr. cent. cent FeCl 
Cinnamon 
"ES a 1.045-1.060 trace 75-85 
tA OTe 1.044-1.065 0.1 70-90 
a: ae 1.047 none 83 deep 
green 
Cassia ..P. Intext 1.050-1.065 75.90 


1.585-1.600 
In table 
1.582-1.509 
< S 


errs ; 1.055-1.005 75-90 
** B.D.H.1.5966-1.6026 


1.061-1.069 71-85 Chocolate 


brown 
It will be seen from Table 4 that a high proportion of 
cinnamic aldehyde raises both the specific gravity and the 
refractive index, and that adulteration with leaf oil would, 
of course, result in an unduly high proportion of eugenol. 


TABLE 4. 
S.=Schimmel & Co.’s published figures. 
P.—E. J. Parry’s “The Chemistry of Essential Oils.” 
}.D.H.—figures from analytical laboratory of the B.D.H., 


Ltd. 


Sp. Gr 
Substance. R. 15°. Remarks. 
Cinnamic adlehyde: 

(1) B.D.H. 1.6166 (25°) 1.063 Entirely ab- 
sorbed by 
neutral sul- 
phite proc- 
ess. 

s (2) B.D.H. 1.6173 (25°) 1.057 98% absorbed 
by _ neutral 
sulphite 
process. 
Brown with 
FeCl;. 

Eugenol ..(1) B.D.H. 1.5370 (25°) 1.069 

* <oke? P. 1.5400 1.070 

‘i 43) S. 1.5439 1.072 

Pinene ............5. 1.4655 (21°) 0858 
Phellandrene ......S. 1.486 (19°) 0.8558 


THE USE OF FISH OILS IN THE MANUFAC- 
TURE OF SOAP. 

A great deal of importance, as we know, attaches to 
this question on account of present conditions in the mar- 
ket for raw materials. The principal disadvantage, ac- 
companying the use of these materials, is their penetrating 
and lasting odor. Efforts have been made to eliminate it, 
or at least to reduce it by certain means, but although we 
cannot claim to have devised any general method of de- 
odorizing these oils, it is possible, at present in many 
cases, to accomplish the desired purpose in a manner that 
can be regarded as more or less satisfactory, by disguising 
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the odor, either by the addition of perfumes, or by means 
of various chemical substances. 

It is, above all, for soft soaps that the utilization of 
These fatty matters 
are employed as substitutes for cottonseed oil and linseed 


fish oils is likely to be of interest. 
oil. Here are some interesting compositions: First—First 
quality soap; cottonseed oil 1,000 parts; fish oil 200 parts, 
tallow and bone fat 200 parts. Second.—Second quality 
soap: cottonseed oil or its fatty acids goo parts, fish oif 
fat 800 Third.—Third 
quality soap: cottonseed oil or its fatty acids 800 parts, 


300 parts, tallow or bone parts. 


fish oil 300 parts, tallow or bone fat 600 parts. The boiling 
of the soap is effected in the ordinary manner. Regarding 
the reduction of the causticity to the required degree, it 
is necessary to observe particularly that with a very thick 
product it should be more so than customary in operating 
Asa 
rule, it may be stated that the more the oils used contain of 


simply with cottonseed oil, with no other addition. 


stearine, the less the paste should be kept alkaline to retain 
the desired fluidity. As regards the odor, if oils sufficiently 
purified are employed, the quantities of ammonia and of 
turpentine customarily used in the preparation of ammonia 
and turpentine soaps, are sufficient to disguise the odor of 
these oils in the soaps. Fish oils can equally well be used 


in‘ the manufacture of detergent soaps. Following are 


fatty 
acids 1,500 parts, fish oil 250 parts, linseed oil or its fatty 


some compositions: First quality: Tallow, or its 


acids 1,750 parts, crude palm oil 220 parts. Second qual- 
ity: Tallow, or its fatty acids 1,200 parts, crude palm oil 
150 parts, fish oil 300 parts, linseed oil or its fatty acids 
Third quality: Tallow or its fatty acids 1,200 
parts, crude palm oil 150 parts, fish oil 300 parts, linseed 
It is necessary to add 
oil of bitter almonds, in adequate quantity, because it fre- 


1,350 parts. 
oil or its fatty acids 1,350 parts. 


quently happens that the odor of fish oil in these products, 


reveals itself in washing or in warm water, while im- 


perceptible in leaching or lixiviation in cold water. 

Fish oil finds equally useful employment in the manu- 
It can even be used 
in the manufacture of what: are known as glycerine soaps, 


facture of soaps with oil or sulphur. 


with a linseed oil base, as in the following compositions: 
its fatty acids 1,800 
parts, fish oil 200 parts, rosin 100 parts. 


First quality soap: Linseed oil or 
Soap of second 
quality: Linseed oil or its fatty acids 1,700 parts, fish oil 
300 100 L’ Industria 
Saponiera. 


parts, rosin parts.—Abstract from 


A NEW METHOD OF PRESERVING VOLATILE 
OILS. 
LAWALL, PHILADELPHIA, Pa. 


By Cuas. H. 


Read at the 1910 Meeting of the American Pharmaceutical 
Association. 

In 1904, while the writer was engaged in examining 
a number of substances purchased from bakers’ supply 
houses with the view of ascertaining whether they com- 
plied with the State food bottle 
marked “Oil of Lemon” was found upon examination to 
contain a mixture of equal parts of oil of lemon and cot- 
tonseed oil. The dealer was proceeded against in the 
course of time and the case being settled, the incident was 
temporarily forgotten. 

During the winter of 1906, when a number of specimens 
were overhauled with a view of discarding the more 


Pennsylvania law, a 
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ancient of them, this bottle was found, and upon observ- 
ing the odor the writer was surprised to find that it had 
not become in the least terebinthinate, but had a fresh 
and agreeable flavor, notwithstanding the fact that two 
years had elapsed and the oil had been kept in a par- 
tially filled bottle in a closet in the warmest part of the 
laboratory. 

Mention of the fact was made in a lecture to the junior 
class in pharmacy in the institution with which the writer 
is connected and one of the students, Cecil Beam, of 
Moundsville, W. Va., offered to take the subject up for 
his thesis. He accordingly made a number of experiments 
upon lemon oil, using various quantities of fixed oil, and 
exposing the samples to different conditions of tempera- 
ture. At the time of Mr. Beam’s graduation, in 1908, when 
his thesis was handed in, it was accompanied by his sam- 
ples, which were more than a year old then and which 
conclusively showed the effectiveness of even so small ar 
amount as one per cent. of fixed oil in completely retard- 
ing the development of a terbinthinate odor. Mr. Beam’s 
samples have been again examined recently (1910) and 
they are still in a perfectly fresh condition as regards 
odor, while his unpreserved samples submitted at the same 
time are in a badly decomposed state. 

In the spring of 1909 the writer made some additional 
experiments upon several other oils in order to try out 
the method still further. 
lavender flowers and peppermint were selected as being 


Specimens of the oils of orange, 
especially prone to deterioration. They were mixed with 
varying proportions of fixed oil, using olive oil instead of 
cottonseed oil, as being of a more bland and permanent 
character (olive oil had been used by Mr. Beam in his 
experiments), and while the samples of the pure oils have 
undergone marked changes for the worse, the samples 
containing the fixed oil are all in an excellent state of 
preservation. 

I would therefore conclude that the addition of a 
small proportion of fixed oil to an easily decomposable 
volatile oil would be a satisfactory method of retarding 
deterioration. It must be remembered that an oil thus 
preserved could not be sold as a pure oil and that when 
used in manufacturing due allowance must be made for 
the diluting material, which, being insoluble in alcohol, 
readily separates and can be filtered out of a preparation. 





AMENDMENT TO THE PATENT LAW OF SAL- 
VADOR. 
DEPARTMENT OF THE INTERIOR, 
Unitep STATES PATENT OFFICE, 
Washington, D. C., June 24, 1910. 

This office has received from the Department of State 
a copy of the following amendment to the patent law of 
Salvador, which is published for the information of those 
concerned. 

C. C. Briuincs, Acting Commissioner. 
[From Diario Oficial, San Salvador, Friday, May 27, 1910. 
—Translation. ] 
Official Section. 
LEGISLATIVE Power. 

The National Legislative Assembly of the Republic of 
El Salvador, in the exercise of the faculties which the 
Constitution confers upon it and having heard the opinion 
of the Supreme Tribunal of Justice, decrees the following 
amendments to the law of patents of invention, issued 
April 24, 1901: 
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ARTICLE I. 

Art. 5. In order to issue a patent the respective office 
must assure itself that there really is an invention or 
improvement, and for this purpose it shall follow informa- 
tion of witnesses and hear the decision of experts. 

Art. 2. Article 14 is amended as follows: 

Art. 14. The patent may be renewed every five years 
at the dscretion of the Executive, upon the previous pay- 
ment of the corresponding fees. 

ART. 3. 


Art. 16. In order to obtain a patent it is necessary to 
make application in writing to the Patent Office, annexed, 
for the time being, to the Ministry of Public Works, which 
has charge of the issue of patents. 

Art. 4. Article 18 is amended as follows: 

Art. 18. Applicants for patents may apply to the Patent 
Office in person or through a solicitor or legal repre- 
sentative. 

ART. In articles 20, 23, 24, 25, 26, 33, 34, 38, 41, 45, 
etc., etc., where it says “Ministry of Public Works” it 
shall say “Patent Office.” The final part of article 20 is 
repealed. 


Article 5 is amended,as follows: 


Article 16 is as follows: 


un 


Art. 6. The following is added as the first paragraph 
of article 21: 
Art. 21. Until the moment of the granting of a patent 


all legal opposition that may be made shall be admitted. 
(The article continues without other variation.) 

Art. 7. Article 27 is amended as follows: 

Art, 27. Patents shall be issued in the name of the 
Republic by the Commissioner of Patents, and they shall 
bear the signature of this official; there shall be inserted 
in them the description of the privileged discovery, inven- 
tion or improvement, and they shall bear, attached thereto, 
signed by the Commissioner of Patents, and with the seal 
of the office, copies of the drawings, samples or models 
presented, together with the copy of the other statements 
which the interested party solicits. 


Art. 8 Article 31 is amended as follows: 
Art. 31. For patents there shall be paid a fee of $50 and 
an impost of $10 annually for the entire time of their 


duration. 

Art. 9. Article 33 is as follows: 

Art. 33. The holder of a patent is required to present 
at the Patent Office in the month of December of each 
year the receipt for the payment of the fees paid before 
the issue of the patent and those of the imposts. These 
payments shall be incapable of being postponed. ~ 

Art. to. Article 45 is as follows: 

Art. 45. The Executive Power shall appoint a Commis- 
sioner of Patents, who will be the head of the Patent 
Office and he shall prescribe the respective rules. This 
office shall be annexed to the Ministry of Public Works. 

Until the Commissioner of Patents is appointed and the 
office is established, the Minister of Public Works, or 
whoever acts in his stead, shall perform the duties of 
Commissioner. 

The seal used by the Patent Office, and. until that office 
is established, by the Ministry of Public Works when per- 
forming the functions of a Patent Office. shall bear in the 
center the shield of the Republic and these legends sur- 
rounding it: “Oficina de Patentes, Ministerio de Fomento, 
Republica de El Salvador.” 

Given in the chamber of sessions of the Legislative 
Power, San Salvador, the first of May, one thousand nine 
hundred and ten. 


RAFAEL Pinto, President. 
Epuarpo A. Burcos, 1st Pro-Secretary. 
MicueL A. Sortano, 2nd Secretary. 
Palace of the Executive, San Salvador. May 13, 1910. 
Therefore it is approved. 
F. Ficueroa. 


Nicotas AnGuLO, Secretary of State in the Department 
of Government, Public Works, and Public Instruction. 
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M. Ferdinand Weber, of George Lueders & Co., New 
York, sailed on July 14 on the George Washington with 
his family, for a three-months’ visit to Germany. 


Among the many handsome talcum boxes that have ap- 
peared on our back cover, in the advertisements of the 
American Stopper Co., was one of E, Burnham, Chicago, 
that appeared in November, 1909, bearing the head of a 
beautiful girl, and the name “Kalos The 
business of E. Burnham was established 39 years ago. 
At first hairdressing and manicuring only were done, but 
of later years considerable attention has been given to the 
manufacture of perfumes, toilet waters, and toilet prepara- 
tions. Mr. Burnham’s attention is given to the whole- 
sale department, while Mrs. Burnham has evolved the 
line of toilet goods, and still gives her attention to the 
selection of raw their blending, She 
sailed for Europe on June 29 on the Lusitania with 
two of her children, a daughter, Isabelle, and a son, Gerald. 
The latter is a graduate in chemistry at Yale and is doing 
post-graduate work, giving special attention to perfumes 
and toilet preparations. The party will be abroad about 
three months, visiting Grasse, Paris, Vienna, 
Berlin and Oberammergau, where the Passion Play is 
presented. 


Talcozone.” 


materials, etc. 


3russels, 


Mr. James E. Davis, of the Michigan Drug Co., Detroit, 
will sail for Europe, 4 on the Prinz Friedrich 
Wilhelm. His trip will take in Germany, Switzerland, 
Austria, Belgium and France, and will cover about two 


Aug. 


months. 

Mr. A. E. Illes, chemist for the Sanitol Chemical Lab- 
oratory Co., St. Louis, was a recent visitor to our office. 
He was in New York on business—and, of course— 
pleasure. 


Mr. George Lueders left a few days ago on a business 
trip to the Middle West. His first Detroit, 
where he was scheduled to play golf with Messrs. James 
E. Davis and Justin Smith, at the Detroit Country Club. 
Mr. Lueders is an ardent golfer and generally manages to 
earn a good score. 


stop was 


Mr. Burton T. Bush, of the American Branch of An- 
toine Chiris, returned from a European trip on June 21 by 
the Kronprins Wilhelm. He is looking very well. 

Peet Bros. Mfg. Co., Kansas City, Kan., have bought 
over 5 acres of land for the construction of a new soap 
plant to replace that destroyed by fire a month ago. 
Work will be started soon, and the company expects to be 
running the new plant by Jan. 1, 1911. The buildings 
and machinery will cost $250,000. 


The Ryan Soap Co., Cincinnati, Ohio, has bought prop- 
erty 50x100 adjoining its plant, in order to enlarge its 
shipping facilities. 





We take pleasure in presenting herewith the photos of 
Messrs. Martin Naef and F. Firmenich, the active mem- 
bers of the firm of M. Naef & Co., Geneva, Switzerland, 





successors to 
Chuit, Naef & Co, 
In our June issue 
we published an 





account of the 
House of Chuit- 
Naef, so well- 
known in_ the 
American market, 

Mr.  Firmenich 
has. visited _ this 
country several 
times and is per- 
sonally well and 
favorably known 
for his genial 
character and 
thorough _knowl- 
edge of natural 


and synthetic per- 
fume. 


Brom- 
Cincin- 
nati, has issued an 
injunction, at the 
instance of The 
Werk Soap Co, 
Cincinnati, re- 
straining the 
Globe Co., 
of the same place, 
from 


Judge 
well, of 


Soap 








using a 





metal tag on a 
bar of laundry 
The Werk 
Co. brought the complaint alleging “unfair competi- 
tion” and the under the 
law. The trial.of this case will be watched with interest. 


MR. F. FIRMENICH. 


MR. MARTIN NAEF. 

soap. 

Soap 
decision rendered 


was common 


B. T. Babbitt Hyde, president of B. T. 
was married recently to Miss Edith Moore. 


Babbitt, Inc., 


Mr. and Mrs. Walter J. King announce the marriage 
of their daughter, Edith, to Mr. George William Bros- 
1910, at Detroit, Mich. Mr. 
King is perfumer for Meyer Bros. Drug Co., St. Louis. 


sard, on Tuesday, July 5, 


It is reported from Cincinnati that owing to a break in 
the business relations between the Kroger Grocery and 
Baking Co., and the Procter and Gamble Co., that the 
former concern will erect a $1,000,000 plant for the manu- 
facture of soap and washing powder. The break was due 
to a refusal on the part of the Kroger Co. to maintain 
prices, it is alleged. 
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The American friends of Mr. Jean Amic of Roure- 
Bertrand Fils will be pleased to learn of the distinction 
with which he has been invested by his nomination as 
Officier de la Legion d’hon- 
neur. This honor has been 
conferred on him by rea- 





son of the meritorious ex- 
hibit which his firm made 
at the Franco-British Ex- 
position in London, 1908. 
We join in the congratu- 
lations that are being ex- 
tended to Mr. Amic and 
wish him many more years 





of health, prosperity and 
recognition of his consci 
entious efforts for the ad- 
vancement of this industry. 





The class being asked to 


MR. JEAN AMIC. 


write a composition on 
“Soap,” little Willie prepared the following: 

“Soap is a kind of stuff made into nice looking cakes 
that smells good and taste awful. Soap always tastes 
the worst when you get it into your eye. My father 
says the Eskimose don’t never use soap. I wish I was an 


Eskimose.” 


Three travelers whose departure for Europe we chron- 
icled in our May issue, have returned. They are Wm. G. 
Ungerer, New York; 
George Hall, of the United 
Perfume Co., Boston; and 
George F. Merrell, of the 
Allen B. Wrisley Co., Chi- 
cago. Mr. Hall’s rise in 
the perfumery business has 
been the marvel of the 
decade, but to those who 
know his ability as a per- 
fumer and business man, 
his progress is no wonder. 
He is now president of 
the United Perfume Co., 
and under his direction the 





MR. GEORGE HALL. 


business of the company 
is progressing by leaps and bounds. 


Circulars, Etc., Received. 

RicHArp Hupnut, New York, issue an invitation to 
buyers visiting New York to view their show rooms. It 
contains a reprint of an article we published a few 
months ago, describing Richard Hudnut’s methods and 
handsome show rooms. Three illustrations show the ex- 
terior of the building and two views of the sales rooms. 





Pappock Cork Co., Brooklyn, N. Y.—Private mailing 
card illustrating and describing corks for all purposes. 
The Paddock Cork Co. makes a specialty of high grade 
corks for perfumes and toilet preparations; odd sizes and 
special tapers; conical tops; caps and washers for metal 
screw tops; shell corks, for glass or special stoppers, etc. 


WEeEstTeRN ALUMINUM Co., Chicago.—Uniquely  illus- 
trated circulars describing collapsible tubes and aluminum 
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boxes. They specialize in these products and furnish 
tubes coated outside and inside with pure tin and with 
cork-lined caps. For tooth paste pure tin tubes are fur- 
nished. For their aluminum boxes they call particular 
attention to the exclusiveness of their designs and the dis- 
tinctiveness by which their boxes are characterized. 


SYNFLEUR BuLLeTin, No. 3, July, 1910—Published by 
Synfleur Scientific Laboratories, Monticello, N. Y. 
(Alois von Isakovics, Proprietor.)—This bulletin is 
largely of the same substance as the insert in this issue. 
Both treat of the growth of the Synfleur business, 
Oriental effects, fixatives, constituents of flower odors, 
soap perfumes, flavoring materials, tooth preparation 
flavors, non-alcoholic perfumes, etc. . 


Joun E. Smitrn’s Sons Co., Buffalo, N. Y.—Circular 
illustrating and describing the “Buffalo” vanilla bean 
chopper. This machine is in use by a number of well- 
known extract makers, including such as Price Flavor- 
ing Extract Co., Chicago; Atlantic Importing Co., New 
York; Seeman Bros., New York; McConnon & Co., 
Winona, Minn.; Styron Biggs & Co., Newark, O.; Theo. 
A. Wegener & Co., Columbus, O.; The Clawson Co., 
Philadelphia; G. H. Lowell & Co., New York; Jos. 
Middleby, Jr., Boston; Crown Cordial & Extract Co., 
New York; Semrad Chemical Co., Chicago; Rawleigh 
Medical Co., Freeport, IIl., etc. 


ArAsot Mrc. Co, New York.—Circular letter say- 
ing: “There is no better adhesive for labels on tin 
than the Tinnol, made by the Arabol Mfg. Co., 100 
William street, New York City. It will give the same 
satisfactory results in hot and cold temperature and 
will hold the labels in place even when they get moist. 
It will not discolor or blot the labels.” 


James B. Horner, 3 Platt street, New York—Whole- 
sale price list. Mr. Horner is sole agent in United 
States and Canada for Ig Siles, Reggio-Calabria, Italy, 
shipper of hand-pressed oils of lemon, orange and 
bergamot; and for B. Legarda, Manila, Philippine Is- 
lands, who is said to be the largest distiller of true oil 
ylang ylang. On page X XVII of this issue is the advertise- 
ment of B. Legarda in which special attention is called 
to the properties of his oil. 


HeppEN & EBERHARDT, 14-16 East 33d street, New 
York—In a very beautiful booklet, perfumed with 
Sachet Indra Violet, this new corporation makes its bow 
to the trade. Its personnel includes Mr. J. W. Eber- 
hardt, president, a leading business man of Cincinnati; 
Rudolph Eberhardt, vice-president, for the past nine 
years chemist for Richard Hudnut; Chas. A. Hedden, 
treasurer, for the past fourteen years salesman and 
general sales manager for Richard Hudnut. 





NEW INCORPORATIONS. 

Calumet Chemical Co., New York; incorporated to 
manufacture and deal in soaps, perfumeries, toilet 
waters, etc.; capital, $25,000. Incorporators: Jacob 
Stahl, Jr., Graham Court, 116th street and Seventh ave- 




























































































nue; Chas. M. Loub, 130 East End avenue; Philip 
Wirth, 158 Seventh street, all of New York City. 

Frothal Manufacturing Co., New York; incorporated 
to manufacture and deal in drugs, toilet articles, etc.; 
medicines, etc; capital, $10,000. Incorporators: Walter 
B. Losee, Dobbs Ferry, N. z.2 Edwin D. Estabrook, 
539 West 140th street, New York; John R. Nichols, 
New Bloomfield, Mo. 

National Tube Flavor Co., Newark, N. Y.; capital, 
$5,000; to manufacture and deal in perfumes, extracts, 
flavors and food Directors: Charles H. 


Stuart, James M. Pitkin and Ernest V. Pierson, all of 
Newark, N. Y 


products. 


Lightfoot Schultz Co., New York; manufacturing 
soaps and articles for the toilet and household; capital, 


$125,coo. Incorporators: W. L. Schultz, F. C. Simons, 





W. W. Irwin, New York City. 
OBITUARY. 
Alben Taylor Eavenson, formerly senior member of the 


firm of J. Eavenson & Sons, soap manufacturers, of Phil- 
adelphia, and prominently identified with charitable move- 
ments and institutions in that city, died on June 26. 

near West Mr. 
young man became identified with the soap business, and 


Born Chester, Pa., Eavenson when a 
from 1858 until 1903, he was at the head of the business 
of J. Eavenson & Sons, Since 1903 he has been living a 
retired life, devoting most of his time to philanthropic 
works. He elder in the Street Monthly 


Meeting of Friends, and the board of 


was an Race 
was a member of 
managers. He 
Children, 


dispenses 


was president of the Friends’ Home for 


and a steward of the Grandom Trust, which 


coal to the poor; a director of the Friends’ 


Charity Fuel Association, and treasurer of the Quaker City 


Division of the Sons of Temperance. 


Mr. Eavensen is survived by his children, Francis Val- 
entine Eavenson, and Miss Carolina Eavenson, of Phil- 
adelphia; Mrs. J. Howard Way, St. Louis; Mrs. H. Taylor 


Rogers, Asheville, N. C., Lewis Lincoln Eavenson, Mason- 
ville, N. J.; Alan Eavenson, Oak Lane; Mrs. William 
McH. Boyer, Reading, Pa.; Miss Irene Eavenson and 
Howard Nicholas Eavenson, Gary, W. Va. 





The Chemist and Druggist remarks that “Chantecler,” 
the new farmyard play by M. Edmond Rostand, has been 
the event of the season in Paris, and the Chantecler hat and 
other creations suggested by the play have been produced, 
but one is puzzled to “Chantecler 
Soap” has yet been put upon the market. M. Rostand, 


understand why no 
who comes from Marseilles, the French Soapopolis, grace- 
fully recognizes in several passages the historical connec- 
tion between soap and poetry. In his “Ode to the Sun” 
(Sunlight suggests soap) Chantecler pointedly 
alludes to the “cuve ou trempe un savon bleu,’ thus indi- 
cating the correct hue of the new Then, in the 
Toads’ chorus, one notices that these interesting though 


naturally 
soap. 


critical reptiles have the name of the new soap almost, but 
not quite, on the tip of their long and venomous tongues. 
“Il me vient sous la langue,’ says the leading Toad to 
Chantecler, “on ne sait quel savon.” Chantecler, who is 
then modestly effacing himself before the Nightingale’s 





122 THE AMERICAN PERFUMER 





song, is, of course, thus prevented from replying, “Why, 
Chantecler soap, of course”; but the suggestion will at 
once occur to the mind of the least thoughtful reader. 








Shipments of olive oil from Malaga aggregated 3,885 
tons in 1909, while in 1908, when the output was nearly 
up to the average, 7,468 tons were exported from the 
same place. Among the heavy buyers of Malaga olive 
oil Cuba was the only country which did not show a 
serious decrease in its purchases. Declared quantities and 
values at the consulate for shipment to the United States 
were in 1908, 100 cases and 2,787 barrels, valued at $83,776, 


and in 1909, 825 barrels, valued at $33,220. 








PURE FOOD AND DRUG NOTES. 


In this section will be found all matters of interest con- 
tained in Frperat anp State official reports, newspaper 
items, etc., relating to perfumes, flavoring extracts, etc. 




















NOTICE OF JUDGMENT NO. 360. 
Misbranding of Olive Oil. 

On or about February 26, 1909, George Lekas and George 
Drivas, doing business under the firm name of Lekas & 
Drivas, of New York, N. Y., shipped from the State of 
New York to the State of Massachusetts a consignment of 
a food product labeled: “Prodotti di Olii Olio Soprafino 
O. S. Brand Olive Oil Salad Oil.” 
shipment were procured and analyzed by the 
Chemistry, United States Department of Agriculture, and 
as it appeared from the findings of the analyst and report 


Samples of this 
Bureau of 


and 


thereon that the product was misbranded within the mean- 
ing of the Food and Drugs Act of June 30, 1906, the Secre- 
tary of Agriculture afforded Lekas & Drivas and the dealer 
from whom the samples were procured opportunities for 
hearings. As it appeared after hearings held that the said 
shipment was made in violation of the act, the Secretary 
of Agriculture reported the facts to the Attorney-General, 
with a statement of the evidence on which to base a prose- 
In due course a criminal information was filed in 
the Circuit Court of the United States for the Southern 
District of New York, charging the above shipment and 
alleging that the product was misbranded, in that the afore- 


cution. 


said label on the can false and misleading, because 


the statement “Prodotti di Olii,” together with the picture 
that the 
product was pure olive oil, whereas in truth and in fact 


was 


of an olive branch on the can, would indicate 


the product contained a considerable quantity of cotton- 
seed oil 
On April 5, 


the firm of Lekas & Drivas, and entered a plea of guilty 


1910, there appeared Mr. George Drivas, of 


and the court imposed a fine of $100. 
This notice is given pursuant to section 4 of the Food 
and Drugs Act of June 30, 1906. 
James WILson, 
Secretary of Agriculture. 
WasuincTon, D. C., May 19, 1910. 


NOTICE OF JUDGMENT NO. 364. 
Misbranding of Baking Powder. 
On or about May 3, 1909, A. Colburn & Company, of 
Philadelphia, Pa., shipped from the State of Pennsylvania 
to the State of New York 400 cases of baking powder. 

















Why, 
ill at 


3,885 
early 
1 the 
olive 
OW a 
s and 
states 
3,776, 


Porge 
as & 
te of 
nt of 
-afino 
' this 
iu of 
, and 
eport 
nean- 
ecre- 
lealer 
S for 
said 
etary 
1eral, 
rose- 
ed in 
thern 
and 
fore- 
cause 
cture 
t the 
fact 
tton- 


is, of 
ruilty 


F¢ od 


y, of 
yvania 
vder. 











An examination of samples of this product made in the 
Bureau of Chemistry, United States Department of Agri- 
culture, showed it to be misbranded within the meaning 
of the Food and Drugs Act of June 30, 1906. As it ap- 
peared from the findings of the analyst and report made 
that the said shipment was liable to seizure under section 
10 of the act, the Secretary of Agriculture reported the 
facts to the United States Attorney for the Southern 
District of New York. In due course a libel was filed 
against the said 400 cases of baking powder, charging mis- 
branding, in that each case was labeled “Two Doz. one- 
pound tins,” which statement was false and misleading; 
in that each of the tin cans contained in the aforesaid 
cases did not contain one pound of baking powder, but 
contained in fact only thirteen ounces each of baking 
powder. In due course the case came on for hearing, and 
the court rendered its decree of condemnation and _ for- 
feiture and ordered that the goods be destroyed. 

This notice is given pursuant to Section 4 of the Food 
and Drugs Act of June 30, 1906. 

James WILSON, 
Secretary of Agriculture. 

WasHINGTON, D. C., May 19, I9gIo. 


NOTICE OF JUDGMENT NO. 372. 
Misbranding of Cherry Syrup. 

On or about March 20, 1909, the Lima Fruit Juice Com- 
pany of Lima, Ohio, shipped from the State of Ohio to 
the State of Missouri 50 one-gallon jugs labeled “Drink 
Allen’s Red Tame Cherry—Artificially Colored, Refreshing, 
Delicious, Cooling.” 
made by the Bureau of Chemistry, United States Depart- 


Analysis of samples of this product 


ment of Agriculture, showed it to be misbranded within 
the meaning of the Food and Drugs Act of June 30, 1906. 
\s it appeared from the findings of the analyst and report 
made that the shipment was liable to seizure under Section 
10 of the act, the Secretary of Agriculture reported the 
facts to the United States attorney for the Eastern District 
of Missouri. In due course a libel was filed against the 
said 50 one-gallon jugs, charging misbranding, in that the 
statement on the label “Allen’s Red Tame Cherry,” was 
false, misleading and deceptive, and tended to deceive and 
mislead the purchaser into the belief that the product was 
prepared from cherries, whereas in fact the product was 
not cherry juice, but a syrup largely artificial, containing 
but a trace of the fruit, and colored with a coal-tar dye. 
Thereupon the Lima Fruit Juice Company entered its 
appearance and set up claim to the goods, and on June 7, 
1909, the case came on for hearing and the court rendered 
its decree of condemnation and forfeiture and directed 
that the goods be released to the claimant on payment of 
costs and filing of a bond to be approved by the court, 
conditioned that the said goods should not be disposed 
of contrary to the laws of the United States. 

This notice is given pursuant to Section 4 of the Food 
and Drugs Act of June 30, 1906. 

James WItson, 
Secretary of Agriculture. 
Wasuinorton, D. C., May 19, Igro. 


NOTICE OF JUDGMENT NO. 376. 


Misbranding of Blended Maple Syrup. 
_Qn or about December 19, 1907, the Western Reserve 
Syrup Company, Cleveland, Ohio, shipped from the State 
of Ohio to the State of Michigan 20 dozen quarts, 24 gal- 
lons, 72 quarts, and 10 cases of half- pints labeled “Western 
Reserve Ohio Blended Maple Syrup.” Analyses of samples 
of this shipment, made by the Bureau of Chemistry, United 
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States Department of Agriculture, showed that it was 
misbranded within the meaning of the Food and Drugs 
Act of June 30, 1906. As the findings of the analyst and 
report made showed that the shipment was liable to seiz- 
ure under Section 10 of the act, the Secretary of Agricul- 
ture reported the facts to the United States Attorney for 
the Western District of Michigan. In due course a libel 
was filed against the said maple syrup, charging that it 
was misbranded, in that it was labeled “Blended Maple 
Syrup,” which statement was false, misleading and decep- 
tive, in that it was not blended maple syrup, but was com- 
posed of refined cane sugar and flavored with an extract 
of maple wood. 

On March 2, 1909, the case came on for hearing, and the 
court rendered a decree of condemnation and forfeiture 
and directed that the product be released upon payment of 
costs and filing of a bond, to be approved by the court, 
conditioned that the goods be not disposed of contrary to 
the laws of the United States. 

This notice is given pursuant to Section 4 of the Food 
and Drugs Act of June 30, 1906. 

JAMEs WILSON, 
Secretary of Agriculture. 
Wasuincton, D. C., May 19, I9gto. 


NOTICE OF JUDGMENT NO. 380. 


Misbranding of Strawberry Extract. 

On or about December 10, 1908, the Newton Tea & Spice 
Company, of Cincinnati, Ohio, shipped from the State of 
Ohio to the State of Kentucky a consignment of a product 
labeled ‘““Newton’s Very Best Extract Strawberry.” M. / 
Scovell, Director of the Kentucky Agricultural Experiment 
Station, Lexington, Ky., acting under authority of the Sec- 
retary of Agriculture, caused samples of this shipment to 
be procured and analyzed, and as it appeared from the 
findings of the analyst and report thereon that the product 
was misbranded within the meaning of the Food and 
Drugs Act of June 30, 1906, the Newton Tea & Spice Com- 
pany, and the dealer from whom the samples were pro- 
cured, were afforded opportunities for hearings. As it 
appeared after hearings held that the said shipment was 
made in violation of the act, the facts were reported to 
the United States attorney for the Southern District of 
Ohio. 

In due course, a criminal information was filed against 
the Newton Tea & Spice Company in the District Court 
of the United States for the Southern District of Ohio, 
charging the above shipment and alleging that the product 
was misbranded, in that it was labeled “Newton’s Very 
Best Extract Strawberry,” which statement was false and 
misleading, in that it tended to lead a purchaser to be- 
lieve that the product was an extract of strawberry, where- 
as in fact it was an imitation or artificial extract. 

On November 18, 1909, the defendant withdrew a motion 
to quash the information previously filed and pleaded 
guilty thereto; whereupon the court imposed upon it a fine 
of $10. 

This notice is given pursuant to Section 4 of the Food 
and Drugs Act of June 30, 1906. 

James WILson, 
Secretary of Agriculture. 
Wasuineton, D. C., May 19, Igro. 


NOTICE OF JUDGMENT NO. 386. 


Adulteration and Misbranding of Olive Oil. 

On or about September 14, 1909, George P. Calogera, of 
New York City, shipped from the State of New York to 
the State of Georgia a quantity of a food product labeled 
“Extra Superfine Olive Oil.” 

The above shipment alleged that the product was adul- 
terated, in that there had been substituted in part for the 
olive oil it purported to be a great amount of cottonseed 
oil, and that it was misbranded, in that the label on the can 
in which said product was shipped was false and mislead- 
ing because said label indicated that the contents were 
pure olive oil, whereas, in truth and in fact, said contents 
were not olive oil, but olive oil mixed with a large propor- 
tion of cottonseed oil. 
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On April 4, 1910, the defendant entered a plea of guilty 
to this information, and the court implied a fine of $50. 


NOTICE OF JUDGMENT NO. 389. 
Adulteration and Misbranding of Vanilla Extract. 


On or about February 20, 1908, the Charles L. Heinle 
Specialty Company, of Philadelphia, Pa., sold and deliv- 
ered to the Merchants’ Wholesale Grocery Company, of 
Philadelphia, Pa., a consignment of a food product each 
bottle of which was labeled “Heinle’s Pure Vanilla” and 
the carton of which was labeled “Heinle’s Pure Vanilla” 
and “Heinle’s Extract.” Thereafter, on January 20, 1900, 
the Merchants’ Wholesale Grocery Company shipped the 
said product in inter-State commerce from the State of 
Pennsylvania to the State of Delaware. Samples were 
procured from this shipment and analyzed by the Bureau 
of Chemistry, United States Department of Agriculture, 
and as it appeared from the findings of the analyst and re- 
port made that the product was adulterated and mis- 
branded within the meaning of the Food and Drugs Act 
of June 30, 1906, the Secretary of Agriculture afforded the 
Charles L. Heinle’s Specialty Company, the shipper, and 
the dealer from whom the samples were procured, oppor- 
tunities for hearings. As it appeared after hearings held 
that there had been a violation of the act on the part of 
the Charles L. Heinle Specialty Company, the Secretary 
of Agriculture reported the facts to the Attorney-General, 
with a statement of the evidence on which to base a 
prosecution. 

In due course a criminal information was filed in the 
District Court of the United States for the Eastern Dis- 
trict of Pennsylvania against the Charles L. Heinle Spe- 
cialty Company, alleging that the product was adulterated 
in that a solution of vanillin had been mixed and packed 
with the article in a manner to reduce, alter and injuri- 
ously affect its quality and strength, and said solution of 
vanillin had been substituted in part for the genuine food 
product, and that said product was colored in a manner 
whereby its inferiority was concealed; and was misbrand- 
ed, in that it was an imitation of another article, namely, 
vanilla extract, and was labeled “Heinle’s Pure Vanilla” 
and “Heinle’s Extract,” which form of labeling was false 
and misleading and tended to deceive and mislead the 
purchaser into the belief that the product was a pure ex- 
tract of vanilla, whereas, in fact, it was not a pure extract 
of vanilla but an imitation extract prepared with vanillin 
and artificially colored in imitation of the genuine vanilla 
extract, and was further misbranded, in that the bottle 
containing the product bore a statement regarding the in 
gredients and substances contained therein as follows: 
“Manufactured from Pure Mexican Vanilla Bean Ground 
in Granulated Sugar and Extracted with Water and Pure 


Grain Alcohol. Only enough Pure Grain Alcohol used to 
preserve it, making it a soluble Vanilla of the Best and 
Highest Quality,” which statement was false and mislead- 


ing in that it purported to represent that the product was 
substantially manufactured from Mexican vanilla beans, 
sugar, water and alcohol, whereas, in fact, the product 
was not substantially manufactured from Mexican vanilla 
beans, sugar, water and alcohol, but was an imitation prod- 
uct manufactured from vanillin and artificially colored in 
imitation of vanilla extract made from vanilla beans. The 
information further charged that at the time of the sale 
of the said article by the Charles L. Heinle Specialty Com- 
pany to the Merchants’ Wholesale Grocery Company and 
accompanying the said sale the Charles L. Heinle Specialty 
Company gave to the Merchants’ Wholesale Grocery Com- 
pany a signed guaranty to the effect that the said article 
was not adulterated or misbranded within the meaning of 
the Food and Drugs Act of June 30, 1906, which said 
guaranty was contained upon the face and made a part of 
the invoice covering said sale, and that the said defendant, 
at the time of making sale and delivery, of this product, 
knew that the said article was likely to be sold in inter- 
State traffic, and that by reason of the fact that the said 
product was adulterated and misbranded the inter-State 
shipment thereof was unlawfully made, and that by rea- 
son of the guaranty given by said defendant it was amen- 
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On June 30, 1909, the defendant filed a demurrer to this 
information, and on January 4, 1910, after hearing argu- 
ment on the demurrer, the court rendered an opinion over- 
ruling said demurrer, in substance and form as follows: 
Hoiianp, D. J. 

This is a demurrer filed by the defendant to an informa- 
tion lodged against it by the District Attorney for the 
Eastern District of Pennsylvania for having sold an adul- 
terated and misbranded article of food manufactured by it 
and in violation of the Ninth Section of the Pure Food 
Act of June 30, 1906, executed and delivered a false guar- 
anty to the effect that the merchandise sold was not adul- 
terated or misbranded within the meaning of the Act. The 
dealer to whom this adulterated and misbranded food was 
sold by the defendant and to whom the false guaranty 
was given, sold the same in inter-State commerce, and 
upon the discovery by the government officials that the 
article was misbranded, it is alleged the dealer who sold 
the same in inter-State commerce established the guaranty 
of the defendant; whereupon this information was filed. 

The defendant's demurrer alleges that the information 
sets forth no charge or offence for which the defendant 
can be convicted and punished under the Act of Congress, 
approved June 30, 1906, because the Ninth Section, upon 
which the information is based, is unconstitutional. Under 
the Second Section of this Act the introduction into inter- 
State commerce of adulterated or misbranded foods is pro- 
hibited, and any person violating this provision is guilty 
of a misdemeanor; subject to certain fines and penalties. 

The Ninth Section is as follows: 

‘That no dealer shall be prosecuted under the provisions 
of this Act when he can ot iblish a guaranty signed by the 
wholesaler, jobber, manufacturer or other party residing 
in the United States from whom he purchased such arti- 
cles, to the effect that the same is not adulterated or mis- 
branded within the meaning of this Act, designating it. 
Said guaranty to afford protection shall contain the name 
and address of the party or parties making the sale of 
such articles to such dealer, and in such case said party 
or parties shall be amenable to the prosecutions, fines and 
other penalties which would attach in due to the 
dealer under the provisions of this Act.’ 

The defendant in this case is charged in the 
with having executed and delivered to the 
the adulterated and misbranded food in inter-State com- 
merce the following guaranty, which is alleged to be false: 

“We, the vendors of the articles mentioned in the fore- 
going invoice, hereby guarantee and warrant the same to 
be in full conformity with the Federal Act of June 30, 
1906, known as the ‘Food and Drug Act,’ : in that 
the said articles are not adulterated or misbranded within 
the meaning of . . the aforesaid Act of Congress.” 

It is not contended by the defendant that Congress has 
no constitutional right to prohibit the introduction of 
adulterated and misbranded fe “~~ in inter-State commerce, 
but the claim is that so far as the defendant’s connection 
with the adulterated and cichededed goods are concerned, 
the entire transaction of manufacturing, selling and deliv- 
ering by it was consummated within the State, as was the 
issuance of the false certificate, and as the defendant’s 
connection with the article was entirely within the State, 
the fact that the certificate indicates that the adulterated 
and misbranded commodity was intended for inter-State 
commerce can make no difference, because the Federal 
Courts could have no jurisdiction, whatever the intention 
of the manufacturer might be, until such goods had been 
shipped or entered with a common carrier for transporta- 
tion to another State, or had been started upon such trans- 
portation in a continuous route or journey; and cites Kidd 
vs. Pierson, 128 U. S. 

There is nothing in the Act to indicate that there is 
an effort on the part of Congress to regulate the manu- 
facturing, selling or delivering of any articles of food 
within the States. The Act is intended to prevent adulter- 
ated and misbranded foods from being sold in inter-State 
commerce; nothing more, and in order that this may be 
accomplished it prohibits the party who makes or manu- 
factures the food and who knows what it contains from 
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falsely assuring an innocent purchaser that its quality and 
dress lawfully entitles him to sell the commodity in inter- 
State commerce. Such a certificate, made by a defendant, 
expressly under the provisions of the Act, if false, could 
have been made with no purpose other than to defeat the 
object of the Act. This prohibition is obviously essential 
to the enforcement of one of the important powers with 
which Congress is intrusted, to wit: the regulations of 
inter-State commerce. 

fo punish the dealer who sells the article in another 
State will not in all cases reach the evil sought to be reme- 
died. He may be entirely innocent of any intention of sell- 
ing an adulterated or misbranded food, because he may be 
unable to tell the difference between a pure article and one 
adulterated, and dealers cannot be expected to employ 
expert chemists to examine the great variety of commod- 
ities which enter into commerce and are dealt in by them; 
but the evil can soon be cured if the innocent dealer may 
shift the responsibility for the purity of the commodity 
to the manufacturer by requiring him to certify to the 
effect that the article is not adulterated or misbranded, 
when the manufacturer knows he will be subjected to pun- 
ishment in case he gives a false certificate prohibited by 
the Act. 

In the case of United States vs. Fox, 95 U. S., 670, 24 
Law Ed., 538, in passing upon the provision in the bank- 
rupt law which made it a misdemeanor, punishable by im- 
prisonment, for obtaining goods under false pretence with 
intent to defraud, within three months of the commence- 
ment of bankruptcy proceedings, the Court held that as 
this would be no offence under the Act of Congress at the 
time of the commission of the false pretence, that any sub- 
sequent independent act by the party himself or a third 
party in instituting bankruptcy proceedings, could not make 
it a crime punishable in the Federal Courts. In the discus- 
sion of the question, it was said by Justice Field, that 
“the criminal intent essential to the commission of a pub 
lic offence must exist when the act complained of is done; 
it cannot be imputed to a party from a subsequent inde- 
pendent transaction. There are cases, it is true, where a 
series of acts are necessary to constitute an offence, one 
act auxiliary to another in carrying out the criminal 
design.” 

In this case the criminal intent essential to the commis 
sion of the offence existed at the time defendant gave the 
certificate specifying that it was under the Pure Food Act 
of Congress of June 30, 1906. With what purpose and 
intent was the certificate given other than for the purpose 
of evading the provisions of this Act of Congress? It is 
verred defendant made and knew the goods were both 
adulterated and misbranded, and with this knowledge gave 
a certificate that they were not adulterated or misbranded 
in order that an innocent purchaser might sell them in 
a r-State commerce, and, in this case, the purpose of the 

rtificate was accomplished. The dealer did just what 

1e defendant intended he should do; that is, the dealer 
ae on the certificate, sold the articles in another State. 
“Any act committed with a view of evading the legisla 
tion of Congress, passed in the execution of any of its 
powers, or of fraudulently securing the benefit of such 
legislation, may properly be made an offence against the 
United States.” U. S. vs. Fox, supra. 

Demurrer overruled 

On March 21, 1910, the defendant entered a plea of 
guilty, and the Court imposed a fine of $25. 

rhis notice is given pursuant to Section 4 of the Food 
and Drugs Act of June 30, 1906 

James WItson, 
Secretary of Agriculture. 
WasurncTon, D. C., May 23, 1910. 


NOTICE OF JUDGMENT NO. 393. 
Misbranding of Oil of Iemon. 

On or about April 26, 1909, Clayton F. Shoemaker and 
Miers Busch, trading under the firm name of Shoemaker & 
Busch, of Philadelphia, Pa., shipped from the State of 
Pennsylvania to the District of Columbia a consignment of 


a product labeled “Oil Lemon (Oleum Limonis) Guaran- 
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teed under Food and Drugs Act June 30, 1906, No. 2156. 
Distributed by Shoemaker & Busch, Philadelphia, Pa. 
One-half Pound.” The product was misbranded, in that 
each bottle was labeled to indicate that it contained one- 
half pound, whereas, in fact, the weight of the contents 
of the said bottle was 12 per cent. less than one-half pound, 
as stated on the label. 

On March 17, 1910, the defendants entered a rm of non 
vult contendere and the Court imposed a fine of $25 


NOTICE OF JUDGMENT NO. 397. 


Misbranding of Olive Oil. 

On or about March 17, 1909, Gaetano Marchesini, trading 
under the firm name of Marchesini Brothers, of New York, 
N. Y., shipped from the State of New York to the State 
of Texas a consignment of a food product labeled “Sopra- 
fino F. P. Lucca Picinini Brand, Distributed by March- 
esini Bros., N. Y.” The product was misbranded, in that 
each can was labeled “Soprafino’ F. P. Lucca Picinini 
Brand Distributed by Marchesini Bros., N. Y.,” with the 
words “Olio D’Oliva” in large type partly covered with a 
sticker upon which in small letters were the words “The 
original contents of this package constitute a compound 
packed in New York, U. S. A. Guaranteed under the 
National Pure Food Law. Serial No. 9663,” and a picture 
consisting of two female figures representing America and 
Italy and a picture of two branches of an olive tree with 
the fruit of the olive thereon, which form of label was 
false and misleading and calculated to deceive and mislead 
the purchaser, in that it would indicate that the contents 
of the said can was Lucca Olive Oil, whereas, in truth and 
in fact, the contents of said can was not Lucca olive oil 
but consisted for the most part of cottonseed oil. 

On April 14, 1910, the defendant entered a plea of guilty 
and the Court imposed a fine of $100. 


NOTICE OF JUDGMENT NO. 408. 


Adulteration and Misbranding of Orange Extract. 

On or about January 14, 1909, the Webb Manufacturing 
Co., a corporation, Nashville, Tenn., shipped from said 
city to Selma, Ala., a quantity of a certain article of food 
contained in bottles, labeled “Webb’s Pure Concentrated 
Extract of Orange.” The product was adulterated in that 
it did not contain 5 per cent. of the oil of orange, the 
minimum percentage permitted by the usages of commerce, 
was artificially colored with a coal tar dye to conceal 
its inferiority, and was in no proper sense of the law con- 
centrated extract of orange, which it falsely purported to 
be; that said product was misbranded in that its labels 
stated it to be of “perfect purity and great strength,” and 
that it was a “pure concentrated extract of orange,” while 
as a matter of fact it was not pure, of great strength, nor 
a concentrated extract of orange, but a diluted extract of 
orange, artificially colored by means of a coal tar dye, 
said labels being false and misleading. 

The defendant upon arraignment entered a plea of guilty 
to the above information, and the Court imposed upon it 
a fine of $25 and costs of prosecution. 


NOTICE OF JUDGMENT NO. 411. 


Misbranding of Lemon Extract. 

On or about April 17, 1907, Kimball Bros. & Company, 
a corporation, Enosburg, Vt., shipped from the said State 
of Vermont to the State of New Hampshire a quantity of 
alleged lemon extract. The product was misbranded with- 
in the meaning of said act, because it was labeled “Pure 
Extract of Lemon,” whereas in truth and in fact it was 
not a lemon extract, and not a pure extract of lemon, 
and further charging that said product differed from lemon 
extract in this, that standard lemon extract contains 5 
per cent. of oil of lemon in bulk, while the product shipped 
as above ‘only contained 1.16 per cent. in bulk of oil of 
lemon. 

On January 21, 1909, the defendant pleaded guilty to this 
indictment and the Court imposed a fine of $100. 


(Continued on page 130.) 
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NOTE TO READERS. 


This department is conducted under the general super- 


vision of Samuel E. Darby, Esq., Patent and Trade Mark 
Attorney, 220 Broadway, New York, formerly Chief Clerk 
and Examiner, U. S. Patent Office. This report of pat- 


ents, trade marks, labels and designs is compiled from the 
official records of the Patent Office in Washington, D. C. 
We include everything relating to the four co-ordinate 
branches of the essential oil industry, viz.: Perfumes, 


Soap, Flavoring Extracts and Toilet Preparations. 

The trade marks illustrated are described under the 
heading “Trade Marks Applied For,’ and are those for 
which registration has been allowed, but not yet issued. 
All protests for infringement, etc, should be made 

the Commissioner of Patents, Washington, 


promptly to 
ix. < 


patents, trade marks, labels, 
Darby’s attention if ad- 


relating to 
will receive Mr. 


All inquiries 
copyrights, etc., 
dressed to 
DE Mark Dept., 
100 William St., 


PATENTS GRANTED. 


PATENT AND TRA 


Perfumer Pub. Co. New York. 





962,872—So_up_eE PrerruME TasLet.—Russell W. Whit- 
latch, Brooklyn. N. Y., assignor to Raimes & Company, 
New York, N. Y., a corporation of New York. Filed 


Feb. 28. 1908. Serial No. 418.302. 
1. In a tablet the combination of a material quickly 
soluble and effervescent in water and an object which is 


changed in form when said material is dissolved. 

2. In a tablet the combination of a material soluble in 
water and heavier than water and an object lighter than 
water, the tablet sinking in the water when placed therein, 
and the object rising to the surface when said material is 
dissolved. , 

3. In a tablet the combination of a material soluble in 
water, an object inclosed by said mé iterial, a binder soluble 
in water to maintain said object in a predetermined form, 
the action of the water dissolving said material and said 
binder to release the object from said material and change 
its form. 
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4. In a tablet the combination of a material comprising 
orris root, tartaric acid and bicarbonate of soda and an 
object connected with said material. 


TRADE MARKS REGISTERED. 


78,391.—Toilet Powder.—Robert A. Anderson, Fort 
Worth, Tex. 

Filed October 30, 1909. Serial No. 45,630. Published 
April 12, 1gro. 

78,414.—Cottonseed Oil—John Goggin, New York, 
wa 

Filed February 10, 1910. Serial No. 47,702. Published 
April 12, Igo. 

78,425.—Preparation of Oxygen. Lever Brothers Com- 


pany, Portland, Me., and Cambridge, Mass. 

Filed March 15, 1910. Serial No. 48,412. Published 
April 12, I9g10. 

78,452.—Certain Chemicals, Toilet Preparations and 
Medicines.—C. F. A. Sarg, Vienna, \ustria- Hungary. 

Filed January 6, 1909. Serial No. 39,733. Published 
April 12, 1910. 

78,458.—Flavoring Extract.—Seminole Chemical Com- 
pany, St. Louis, Mo. 

Filed February 14, 1910. Serial No. 47,802. Published 
April 12, rgro. 

78,475.—Soap.—The J. B. Williams Company, Glaston- 
bury, Conn. ; 

Filed February 24, 1910. Serial No. 48,003. Published 
April 12, 1gro. 

78,506.—Talcum Powder.—Gerhard Mennen Chemical 
Co., Newark, N. J. 

Filed March 16, 1910. Serial No. 48,469. Published 
April 19, 1910. 

78,523.—Soap.—Lautz Bros. & Co., Buffalo, N. Y. 

Filed November 29, 1909. Serial No. 46,161. Published 
April 19, I910. 

78,524.—Soap.—Lautz Bros. & Co., Buffalo, N. Y. 


Filed November 29, 1909. Serial No. 46,165. Published 
April 19. I9gto. 

78,525.—Soap.—Lautz Bros. & Co., Buffalo, N. Y. 

Filed November 29, 1909. Serial No. 46,166. Published 


April 19, r9ro. 
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78,526.—Soap.—Lautz Bros. & Co., Buffalo, N. Y. 

Filed November 29, 1909. Serial No. 46,167. Published 
April 19, I910. 

78,527.—Soap.—Lautz Bros. & Co., Buffalo. N. Y. 

Filed November 29, 1909. Serial No. 46,170. Published 
April I9, 1910. 
78,532.—Olive Oil—Donato Maddaloni, New York, N. Y. 

Filed November 23, 1909. Serial No. 46,080. Published 
April 19, 1910. 

78,535. Perfumes.—Frederic Silvester Mason, New 
York, N. ¥. 

Filed March 2, 1910. Serial No. 48,131. Published April 
19, 1910. 

78,604.—Soap.—William F. Helmer, Burlington, Iowa. 

Filed February 11, 1910. Serial No. 47,729. Published 
April 26, Irgro. 

78,613.—Tooth Powder, Tooth Paste and Tooth Wash.— 
A. Lachaise, Angouléme, France. 

Filed November 9, 1906. Serial No. 23,197. Published 
April 26, 1910. 

78,614.—Soap.—Lautz Bros. & Co., Buffalo, N. Y. 

Filed November 29, 1909. Serial No. 46,171. Published 
April 19, 1910. 

78,626.—Tooth Powders.—William A. Moore, St. Paul, 
Minn. 

Filed March 3, t910. Serial No. 48,141. Published April 
20, 1910. 

78,631.—Soap.—Philo Hay Specialties Co., Newark, N. J. 

Filed June 14, 1909. Serial No. 43,023. Published April 
26, 1910. 

78,641.—Washing Powder Having Detergent Properties. 
—The Roessler & Hasslacher Chemical Co., New York, 
N. Y. 

Filed March 30, 1910. Serial No. 48,736. Published 
April 26, Igto. 

78,649.—Toilet Preparations.—Jean Sénégas, New York, 
N. Y. 

Filed March 7, 1910. Serial No. 48,253. Published April 
26, IQIO. 

78,667.—Coffee, Spices and Flavoring Extracts.—The 
R. T. French Company, Rochester, N. Y. 

Filed December 29, 1909. Serial No. 46,793. 
April 26, 1910. 


Published 


78,606.—Massage Creams, Rouges, Powder Paste and 
Hair Tonics.—Elmo Sisters, Pittsburg, Pa. 

Filed December 15, 1908. Serial No. 39,323. 
May 3, I9gI0. 

78,718.—Soap.—Lautz Bros. & Co., Buffalo, N. Y. 

Filed November 29, 1909. Serial No. 46,164. Published 
May 3, IgIo. 


Published 


78,735—Soap Powder.—C. T. Perry & Co., Helena, 
Mont. 

Filed February 2, 1910. Serial No. 47,548. Published 
May 3, IgIo. 

78,749.—Cold Cream.—Walker Chemical Company, Des 
Moines, Iowa. 

Filed October 25, 1909. Serial No. 45,532. Published 
May 3, IQTO. 


LABELS REGISTERED. 
15,243.—Title: “Imperial Derma Creme.” (For Massage 
Cream.) Imperial Remedy Co., Buffalo, N. Y. Filed May 
27, IQIO. 


TRADEMARKS APPLIED FOR. 

33,005.—Frangois Haby, Berlin, Germany. Filed April 
9, 1908.—Shaving Cream. 

34,508.—Barclay & Barclay, New York, N. Y. Filed May 
I, 1908. (Used ten years.)—Soap. 

43,775.—Minnesota Mercantile Co., Stillwater, Minn. 
Filed July 24, 1909.—Flavoring Extracts. 

45,823.—William C. Hathaway, Kingston, Mass. Filed 
November 11, 1909. (Used ten years.)—Soap. 





47,148.—Norvell-Shapleigh Hardware Co., St. Louis, 
Mo. Filed January 17, 1910—Talcum Powder and Toilet 
Water. 

47,298.—The Bacorn Co., Elmira, N. Y. Filed January 
22, 1910.—Perfumes, Toilet Waters, Sachet Powders, Bay 
Rum, Egg Shampoo, Cold Cream, Massage Cream, Hair 
Tonic, Glycerin, Witch Hazel, Smelling Salts, Spirits of 
Camphor, Talcum Powder, Ammonia and Jamaica Ginger. 

47,300.—Nave-McCord Mercantile Co., St. Joseph, Mo. 
Filed January 22, 1910.—Flavoring Extracts. 

47,767.—Hanley & Kinsella Coffee and Spice Co., St. 
Louis, Mo. Filed February 12, 1910.—Flavoring Extracts. 

48,097—John A. Baker, Fort Worth, Texas. Filed 
March 1, 1910. (Consisting of a portrait of Leona Bur- 
ton.)—A Medicinal Preparation for treating the hair and 
the scalp and for a cream for treating the skin. 

48,232.—K. K. Landespriv. Milly-Kerzen, Seifen-Und 
Glycerin-Fabrik von F. A. Sarg’s Sohn & Cie, Vienna, 
Austria. Filed March 7, 1910. (The picture being fanci- 
ful.) —Perfumery and Preparations for Cleansing and 
Preserving the Teeth, the Mouth, the Skin and the Hair. 

48,592.—Paul M. Harris, Dallas, Texas. Filed March 22, 
1910.—A Flavoring Syrup for a Soda Fountain Drink. 

48,7909.—Samuel Roland Hall, Scranton, Pa. Filed 
April 1, 1910.—Facial Cream. 

48,883.—Daniel J. Mahler, East Providence, R. I. Filed 
April 7, 1910. (The pictures shown being fauciful.)— 
Shaving Creams. 

49,103.—Senoretta M. Chapman, New York, N. Y. Filed 
April 15, 1910.—Face Cream. 

49,171.-—Puritan Soap Co., Rochester, N. Y. Filed April 
18, 1910.—Soap. 

49,224.—Empire Soap Co., New York, N. Y. Filed 
April 21, 1910. (The “E” being printed in red.)—Cleans- 
ing Compounds and Soaps. 

49,259.—The Baldwin Perfumery Co., Chicago, Ill. Filed 
April 23, to910—(Used ten years.)—Perfumery, Toilet 
Water, Sachet Powders and Face Powders. 

49,260.—The Baldwin Perfumery Co., Chicago, Ill. Filed 
April 23, 1910.—Perfumery, Sachet Powder, Toilet Water, 
Face Creams and Face Powders. 

49,517.—The J. B. Williams Co., Glastonbury, Conn. 
Filed May 5, toro. (No claim being made herein to the 
use of the word “Violet.’”’)—Toilet Water. 

49,724.—B. T. Babbitt, Jersey City, N. J. Filed May 14, 
1910.—Cleanser for General Household Purposes and the 
Like. 

19,831.—B. T. Babbitt, Jersey City, N. J. 
1910. (Used ten years.)—Soap. 

50,041.—Francis H. Leggett & Co., New York, N. Y. 
Filed June 1, 1910.—Soap. 

50,139.—J. & E. Atkinson, Ltd., London, England. Filed 
June 6, t9o10—Perfume, Toilet Powder, Hair Lotion and 
Toilet Water. 


Filed May 20, 


RATHER UNSCIENTIFIC. 

Roy E. Tyler, the engineering expert, said in the course 
of an address in New York on the Panama Canal: 

“Much of the adverse criticism of the canal is unscien- 
tific, ridiculous. It makes me think of a fakir I heard 
the other day. 

“The man was selling hair grower. He said: 

“Ves, gents, one bottle of this unrivaled hair grower 
will raise a rich, luxuriant crop of hair on the baldest 
head in the crowd. But let me give you this one word of 
warning.’ 

“Here he paused to pocket a half dollar and hand a 
bottle of the liquid to a baldhead. 

““‘My warning is—do not neglect, when the full head 
of hair is grown, to take the last dose in the bottle inter- 
nally. That is, swallow it.’ 

“Swallow it! What for?’ the buyer asked. 

“To clinch the roots,’ was the reply.”"—Washington 
Star. 


















































































































THE AMERICAN PERFUMER 











FOREIGN CORRESPONDENCE AND MARKET REPORT 











FRANCE, 

Paris.—M. Pellerin, partner of the firm of Roger & 
Gallet, who has just received the*cross of the Legion of 
Honor, is an ancien combattant of the Franco-German 
war, where his gallant conduct was several times men- 
tioned in despatches. The war over, he entered a busi- 
ness house, and in 1883 joined Roger & Gallet, a firm origi- 
nally founded in 1806 by the famous J. M. Farina to ex- 
tend the sale of his Eau de Cologne in France. The par- 
ticular task of M. Pellerin has been to extend the foreign 
connection of his firm. 

GrAssE—Our correspondent writes us regarding the 
rose crop as follows: 

“This year’s crop of May roses is most unsatisfactory. 
It is almost a total loss, and it is very seldom such a thing 
occurs. However, the trees did not suffer during winter 
and early spring, but toward the end of April, at the 
time when they generally blossom, they scarcely had any 
buds. Unfortunately this state of things was quite a gen- 
eral one. So the gathering was soon over, and we might 
In the chief districts the pro- 
duction was at La Calle sur Loup, 18 kilos; Nice and 
Mouans-Sarteux, 8 kilos; 


almost say, there was none. 


Grasse, where the cultivators 
who used to gather 10,000 kilos of rose flowers, they had 
only about 1,000 kilos this time. The price established in 
the first few days at 1.30 francs rose to 1.50 and 1.75 francs. 

“Can the state of things be ascribed to neglect? No; 
because the rose trees are quite luxuriant everywhere. Is 
it because they are too well kept? We may still answer 
no, because the crops of these last two years did not yield 
such good profit as to enable the cultivators to increase 
the quantity of fertilizer they commonly used. So it ap- 
pears that this lack of flowers is in consequence of the 
cold weather which prevailed at the blossoming time. 

“A few distillers of small importance did not wish te 
lose their reputation by distilling ‘roses d’hiver’ (winter 
varieties), such as Brunaire, Paul Nabonnand, Safrane, 
usually very scarce, but the low price at which they were 
offered was very tempting (6 francs, a sack of about 30/35 
kilos). Indeed, there may be a superfluity of rose water, 
named ‘pistil water,’ that is obtained by distilling sepals, 
pistils, stamens, separated from petals (which are alone 
used for the preparation of pomades), and which yield a 
much more considerable profit. 

“It is difficult to learn if the stocks of the raw material 
of rose compounds are abundant. These products being 
always in demand are almost disposed of in preparations. 
So the manufacturers have had foresight who had availed 
themselves of the extra production of 1908 and who still 
have their stock of last year. 

“It may be that The Rose Flowers Producers’ Associa- 
tion, the head office of which is at La Calle sur Loup, 
and which is said to hold a great quantity of rose water 
and otto of rose, will establish a regulating tariff of the 
prices of these materials, but the pomades, oils and con- 
cretes will likely keep up their prices until next season.” 


Mme. Paui Morel (née de Jonquiéres) has presented 
her husband with a charming daughter on whom the name 
Aimée has been bestowed. M. Morel is connected with 





the firm Lautier Fils, and Madame is a niece of M. Jean 
Amic of Roure-Bertrand Fils. Congratulations to all! 


GERMANY. 

Bertin.—The Federal Council has sanctioned various 
increases in the import duties on perfumery, spirits and 
wine, to go into effect on July 1, and which are 
said to represent retaliation against the new French tariff. 
In addition to perfumery, the increases also affect brillian- 
tines, eau de Cologne, hair dyes, cosmetics, etc. The Asso- 
ciation of German Perfumery Manufacturers recently 
adopted a resolution against the proposed advance in the 
present duty of $42.50 per hundredweight on perfumery, 
it being considered that the augmentation will stimulate 
French competitors to establish branches in Germany. It 
is also thought that the German increase will occasion 
other countries to raise their import duties on perfumery 
and thus tend to prejudice export trade. 


PHILIPPINE ISLANDS. 


A further contribution to the study of the essential 
oils of the Philippines has been published by R. F. Ba- 
con in the Philippine Journal of Science. 
resin is, he points out, always soft in the fresh condition, 
the hard elemi of commerce being the more or less weath- 
ered resin which has lost most of its essential oil. He 
finds that the essential oil from this resin contains dextro- 
limonene, dipentene, alpha-phellandrene, beta-phellandrene 
and a high boiling canstituent which is termed elemicin, 
which appears to be an allyl-trimethoxy-benzene. A vola- 
tile oil was obtained from Cinnamomum mercadoi, which 
has a sassafras-like odor, and gave the following figures 
on examination: Specific gravity at 30 degs., 1.0461; re- 
fractive index at 30 degs., 1.5270; optical rotation, + 4 
degs. It consisted almost entirely of safrol and was free 
from cinnamic aldehyde. The so-called petroleum nuts, 
the fruit of Pittosporum resiniferum, yield a highly vis- 
cous essential oil of specific gravity 0.8830, and refractive 
index 1.4577. It distills unchanged up to 165 degs, when 
decomposition occurs. It consists chiefly of heptane and 
a dihydroterpene. The oil distilled in Manila from vetivert 
roots (khus-khus grass) is normal in composition, and ap- 
pears to contain a monobasic fatty acid not hitherto de- 
tected, benzoic acid, a sesquiterpene, vetivene and ses- 
quiterpene alcohols. It is pointed out that the oils dis- 
tilled from various parcels of roots vary considerably in 
odor and composition. A soft dipterocarpaceous resin, 
known as Balao resin or apitong, yields an essential oil 
which consists in the main of a sesquiterpene of the spe- 
cific gravity 0.9104, boiling at 118 to 119 degs. at 8 mm. 
pressure, of refractive index at 20 degs. 1.4956, and optical 
rotation ++ 116.4 degs. Strong sulphuric acid gives a fine 
red color, which darkens gradually. Three samples of the 
resin had the following characters: 


Manila elemi 


Acid Ester Saponification 

value. value. value. 
tS ee a 13.0 5.5 18.5 
RED Sawissity sux dete 10.0 24.2 34.2 
(3) 20.8 2.8 23.6 
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The leaves of Blumea balsamifera were distilled and 
yielded 0.1 to 0.4 per cent. of an essential oil of a yellow 
color and camphoraceous odor. It consisted almost en- 
tirely of levo-borneol. The leaves of a sweet scented 
weed known as Lantanavna yielded an oil with 
an odor recalling that of sage, of specific gravity 0.9132 
at 30 degs., refractive index 1.4913 at 30 degs., and optical 
rotation + 11.5 degs. The flowers of Plumeria acutifolia 
yielded by enfleurage a perfume oil of sweet odor, which is 
possibly the source of the genuine frangipani perfume. The 
last oil mentioned is a distillate from the roots of Cur- 
This was found to have a 
specific gravity 0.933 at 30 degs., a figure below that usually 
recorded. 


cuma sedoaria (zedoary oil). 


THE DOMESTIC MARKET. 


General market conditions are quiet, as may be expected 
in midsummer. Bradstreets’ says the result is partly due 
to the desire of buyers to await more definite information 
as to crop outcome, and though this is true of business in 
general, it is particularly true in this line regarding cer- 
tain flower crops abroad, 

The six months’ period now ended has shown some 
favorable results; bank clearings showed a heavy gain 
and also greatly exceeded 1908. Failures are fewer than 
last year, and the liabilities were only half what they were 


in 1908. 
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Reports from Bulgaria indicate a shortage in rose oil 
of nearly 40 per cent. compared with last year’s yield. 
There has been no general advance in prices on this mar- 
ket, though some importers are asking $5.50 per ounce for 
best grades. 





BEANS. 
Trading is quiet and little change is expected during 
the balance of the month. Reports from French posses- 
sions indicate a larger crop of Bourbons, 





SOAP MATERIALS. 

Tallow, city, .0734 (hhds.); country, .o7%. 

Grease, brown, .063%4; yellow, .0674. 

Cottonseed Oil, crude, tanks, 6.50@6.60; summer yellow, 
prime, 74@7%. 

Cocoanut Oil, Cochin, .11; Ceylon, .09%. 

Olive Oil, in bond, .80@.85. 

Olive Oil, Foots, prime, .06%. 

Palm Oil, Lagos, .071%4; red, prime, .07. 

Peanut, .07%. 
4 


Soya Bean Oil, .07) 


/ 


Chemicals, borax, .04%4; caustic soda, 80 p. c. basis of 
60 p. c., $1.90. 
Rosin, .30@.32. 
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PURE FOOD AND DRUG NOTES. 
(Continued from page 125.) 


NOTICE OF JUDGMENT NO. 416. 
Misbranding of Lemon Extract. 

On or about April 20, 1908, Tillman & Bendel, a cor- 
poration, San Francisco, Cal., shipped from the State of 
California to the State of Nevada a quantity of a food 

rduct labeled “Popular Flavoring Extracts, Lemon 
(artificial) Superior Quality, Bottled by Tillman & Ben- 
del, San Francisco, Cal. 16 ounce.” The product was 
misbranded in that it did not contain any oil of lemon or 
extract of lemon, and that the bottles in which the prepara- 
tion was sold and which were labeled “16 ounce,” did not, 
as a matter of fact, contain 16 ounces nor more than 12 
ounces. 

On October 9, 1909, the defendant entered a plea of 
guilty to the above indictment and the Court imposed 
fine of $100. 


NOTICE OF JUDGMENT NO. 417. 
Adulteration of Olive Oii. 

On or about April 16, 1908, Bertin & Lepori, a corpora- 
tion, San Francisco, Cal., shipped from said State of 
California to the Territory of New Mexico a quantity of 
alleged olive oil labeled “Fine Olive Oil, Diano Marina, 
Product of Italy, Registered Mark Gallo Quality and 
quantity guaranteed, B. P. G., Diano Marina,” and on or 
about April 28, 1908, made a similar shipment from said 
State of California to the State of Washington. The 
product in question was adulterated within the meaning 
of said act, in that it contained a large quantity, to wit, 
about 45 per cent. of cottonseed oil, which reduced and 
lowered and injuriously affected the quality and strength 
of the alleged olive oil. On November 23, 1909, the de- 
fendant was arraigned and entered a plea of guilty to the 
above indictment, and the next day the court imposed 
fine of $100 in the case of each of said shipments. 


NOTICE OF JUDGMENT NO. 434. 
Misbranding of a Drug—‘“Eau Sublime Hair Coloring.” 

On or about August 28, 1909, Hippolyte Guilmard, of 
New York City, N. Y., shipped from the State of New 
York to the State of Pennsylvania a quantity of a drug 
product labeled “Eau Sublime Hair Coloring.” The prod- 
uct was misbranded in that the carton in which the drug 
was inclosed contained a circular reading as follows: 

“Greatest Discovery of an eminent French Chemist 
Specialist. A foremost member at the Laboratory of 
Scientific Researches. Approved by the faculty. The most 
marvelous scientific hair coloring produced. Superior to 
all instantaneous and progressive dyes. It will not fade 
nor turn green, being positively harmless, odorless and 
inoffensive. Not only harmless but beneficial, removing 
dandruff and prevents the hair from falling out. . 
and in that the bottles containing the said drug product 
bore the following label: 

“(Patent applied for.) Registered No. 7204. 

“An instantaneous vegetable hair coloring. By one sin- 
gle application will color gray, faded and bleached hair 
any shade, from ash blonde to most beautiful black. Re 
moves dandruff and prevents the hair from falling out. 
Harmless and durable Directions inside. Sold by all 
druggists and hair dealers. Endorsed by U. S. Health 
3oard, New York This dye cannot be washed off or 
bleached out. Mrs. H. Guilmard. None genuine without 
my signature.” 
when, as a matter of fact, the statements above quoted 
were false and misleading, because they would indicate 
that the product in question was a vegetable substance 
which would color the hair, whereas, in truth, there was 
no vegetable substance in said drug which would color the 
hair; because said words would indicate that said drug 
would remove dandruff and prevent the hair from falling 
out, whereas, in truth, it would not attain either object; 
because said words would indicate that no harmful results 
would ensue from its use, whereas, in truth, the use of said 
drug would tend to produce an eczema of the scalp; and 
because said words would indicate that the product in 
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question was officially endorsed by the United States 
Health Board, whereas, in truth, said preparation was not 
officially endorsed by said board in any way. 

On May 4, 1910, ‘the defendant entered a plea of guilty 
to this information and the Court imposed a fine of $5, 


NOTICE OF JUDGMENT NO. 441. 


Misbranding of Olive Oil. 

On or about October 26, 1907, Getz Bros. & Co., San 
Francisco, Cal., shipped from the State of California to 
the State of Washington a consignment of oil labeled as 
follows: “G Brand: Finest Lucca Oil: Getz Bros. & Co, 
San Francisco, Cal.” The product was adulterated within 
the meaning of the act because a large quantity of cotton. 
seed oil had been mixed and packed with the said olive 
oil, so as to reduce and lower its quality and strength, 
and that it was also misbranded because the label was 
calculated to deceive and mislead the purchaser, and to 
cause him to believe it was pure olive oil, whereas, in 
truth and in fact, the said article of food was not pure 
olive oil, but contained a large quantity of cottonseed oil, 
and was a mixture of cottonseed oil and olive oil. 

On November 21, 1908, the defendant entered a plea of 
guilty to this indictment, and on November 24, 1908, the 
Court imposed a fine of $100. 


NOTICE OF JUDGMENT NO. 444. 


Adulteration and Misbranding of Lemon Flavor, 

On or about July 15, 1909, and August 6, 1909, William 
Rippey, Cincinnati, Ohio, shipped from the State of Ohio 
to the State of Kentucky consignments of an alleged lemon 
flavor, the product contained in the first shipment bearing 
the label “Milton’s Lemon Flavor Compound. A Terpene- 
less “er Flavor. Oil Lemon %%, Alcohol 40%, water 
5904%4%. Color Trace. For flavoring ice cream, candies, 
tg etc. Our guarantee and serial No. 2129. Wm. 
Rippey, Cincinnati, Ohio,” and the product contained in 
the second shipment bearing an identical label, with the 
exception that the words “A Terpeneless Lemon Flavor” 
were omitted. The product was adulterated in that a 
dilute solution of alcohol and water was substituted wholly 
or in greater part for said terpeneless lemon flavor, the 
said product containing no more than 0.02 per cent, of 
citral, whereas in order to be terpeneless lemon flavor it 
should have contained at least 0.2 per cent. of said citral; 
in that the said dilute solution of alcohol and water was 
mixed and packed with said product so as to reduce, lower, 
and injuriously affect its quality and strength; in that the 
said article was colored artificially in a manner whereby 
its inferiority was concealed, and further charging the 
said article to be misbranded in that it did not contain the 
one-half per cent. of oil of lemon which the label thereon 
represented it as containing, and that the statements on 
said labels were untrue and false in representing the article 
to be a lemon flavor compound and terpeneless lemon 
flavor, when, as a matter of fact, its composition was that 
set forth in the adulteration charge above expressed. The 
second information charged the latter of the two ship- 
ments above mentioned and alleged that the product was 
adulterated in that a substance, to wit, a highly dilute 
solution of alcohol, water and citral, was _ substituted 
wholly for said lemon flavor and that the product did not 
contain any oil of lemon but merely a trace of said 
“citral”; that the said highly dilute solution of alcohol, 
water and citral was mixed dnd packed with said article 
so as to reduce or lower and injuriously affect its quality 
and strength, and further charged misbranding because the 
statement on the label as above quoted was false and mis 
leading in that it represented the article to contain one 
half of rt per cent. oil of lemon, when, as a matter 0 
fact, it contained no oil of lemon, and because the state 
ment on said labels representing the product to be pure 
lemon flavor was untrue and false, the said article not 
being a pure lemon flavor or a lemon flavor at all, but 4 
highly dilute solution of alcohol, water and citral, contaif- 
ing no oil of lemon. 

On May 12, 1910, the defendant entered a plea of guilty 
to each information, and the Court imposed a fine of $10 
and costs of prosecution in each case 
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SG&A 
Pomades ana Concretes 


Represent the oldest and best, as well as the 
newest and best in natural flower odors. The 
only perfect substitute for the best Pomade 
washing is a solution of the S & A Concretes. 
Try 80 per cent. of ours against 100 per cent. 
of any other. 
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Get our price and compare qualities 


before contracting, 
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On account of our wide circulation among manufacturers, dealers, 
importers, etc., of perfumery, soaps, toilet specialties, flavoring ex- 
tracts, etc., our readers will find this column a quick and satisfactory 
means for advertising temporary matters. To display advertisers and 
regular subscribers this service is free; all others 25c, per line per 
insertion. Cash with order. Address all communications to 

PERFUMER PUB. CO., 100 William St., New York. 


BUSINESS OPPORTUNITIES. 








designs ; 
St. Louis, 


ImporTeD Lapets for perfumers; exquisite 
samples on request. Box 115, Merchants Station, 

oO. 

WaANntTEpD.—Sales Agents to handle 
perfume composoils and concentrates. 


our high-grade 
Principal or side 


line. Liberal commissions, exclusive territory to right 
parties. Metzcer CuemicaL Company, 164 Front Street, 
New York. 





Emsossep Gotp SEALS AND LaseELs of highest quality for 
perfumers. Write for samples. F. E. Mason & Son, 
Batavia, N. Y. 





WE ARE SPECIALISTs in the manufacture of casein rolling 
massage cream. Write us for samples and quotations. 
Get our prices before placing your contract. Mark W. 
Auten & Co., Detroit, Mich. 


For Sarte.—A _ well-advertised French novelty perfume 
business; will sell stock at manufacturer’s cost; present 
owner not capable of running business; very cheap. A. 
W., care of this journal. 














WE want, as a SALESMAN, a young man who is some- 
what familiar with the use of essential oils and perfumery 
specialties. Experience in selling not essential. Address 
S., care of this journal. 


BEAUTIFUL STOCK Lasers.—Six designs for perfumes, 
1%4 oz. and 2 oz. sizes; one design for toilet waters, 4 oz. 
and 8 oz. sizes. A great bargaain. Write for samples and 
prices. State quantity you can use. M. de Huguené, 24 
Barclay St., New York. 





Let Us Be Your AGENT IN CENTRAL NEW YorK AND 
ViciniTty.—We now have several good accounts in the 
drug line, and want to add an essential oil account. 
Strictly commission basis. STANDARD SALes Co., RocH- 
ESTER, N. Y 


EXxcELLENT Practical Formule of Creams, such as Casein 
Rolling Massage, etc., offers experienced Cleam Specialist. 
Willing to show process at your house. Address “Confi- 
dential,” care J. Kopald, 501 West 172d street, New York 


City. 
Wantep.—Vol. 1 of THE AMERICAN PERFUMER, in num- 
bers or bound. Address, stating price, N. P. Fletcher & Co., 


Hartford, Conn. 





For Sare.—Paying business, established six years, 
manufacturing, complete line of Perfumes, Toilet Waters, 
Powders and Extracts. Will sacrifice at invoice, about 
$2,000, which includes trade name, formulae and good 
will. Reason for selling, sickness. For further particu- 
lars, address T. K., c/o this journal. 


EXPERIENCED perfume chemist is willing to sell his for- 
mulas for perfumes, toilet preparations and flavoring ex 
tracts; they include many foreign and domestic specialties. 
Address CONSULTANT, care of this journal, 

PERFUMERY SALESMEN WANTED for Eastern and South 
ern territory. Address, with references and experience, 
Tue Wis H. Lowe Co., Boston, Mass. 














SITUATIONS WANTED. 





ATTENTION MANUFACTURER. 
Pacific Coast, write Chas. H. 
Portland, Ore. 


For line representation on 
Adler, 227 Lumber Exchange, 












PerpUMERY MAwn, with thorough knowledge of all its 
details and best recommendations, will do some work in his 
spare time. All communications treated confidentially, 
Write “Synthetics,” 247 East 104th street, New York. 











GRADUATE analytical chemist, experienced in the> manu- 
facture of perfumes and toilet preparations is open for 
engagement as perfumer, or factory manager; salary 
moderate to start. Address L. H. C., care of this journal. 



























































Cuemist, skilled in the manufacture of flavoring ex- 
tracts, cordials, bitters, cough syrups, etc., seeks a partner 
with $10,000. Best references. Address Oakland, care of 
this journal. 

GRADUATED and Registered Pharmacist with experience 
in the manufacture of toilet preparations and perfumes, 
seeks a position as assistant in a Perfume Laboratory; 28 
years old; married. Salary $20 a week to start. Good 
references. Address SToNE, care of this journal. 








CHEMIST, educated young man with five years’ practical 
experience in up-to-date laboratory work in the line of 
toilet and tooth preparations of all descriptions, wishes to 
connect with progressive house. Now employed, wants 
more responsibilities which he has individuality, intellectual 
and moral ability to meet. Best of references, security, 
would invest few hundred dollars. Address Hustler, care 
of this journal. 





manufacturer’s agents in 
Greater New York and nearby cities to handle our line of 
toilet requisites and perfumes as regular or side line, 
Good commission; exclusive territory. We will furnish 
demonstrators for Address Townsend & Co., 54 
Taylor street, Springfield, Mass. 


Wantep.—Salesman or 


stores, 


CueMist of 20 years’ experience is open for 
Experienced in all details of the business. 
care of this journal. 


EXTRACT 
engagement. 
Address 201, 





LarorATory.—Position wanted 
by graduate in chemistry of Brooklyn (N. Y.) Polytech- 
nical Institute. Willing to start at low salary to gain 
experience. Address J. I. C., care of this journal. 


ASSISTANT IN PERFUMER 


soliciting by mail orders from 
wholesale druggists, barber 
food product manufac- 


REPRESENTATIVE 
peritumers, 
department stores, 


WESTERN 
manufacturing 
supply houses, 
turers, 
terials, 
Good 
18, II 


etc., and having practical knowledge of raw ma- 
will take up one or two more leading specialties. 
WESTERN 
Chicago. 


maker. Address REPRESENTATIVE, Room 


West Ohio street, 




















HIGH GRADE CORKS 


CONICAL TOPS (for perfumes, etc.): SHELL CORKS (for 
glass stoppers, ete); ODD SIZES AND SPECIAL TAPERS; 
VENTED (for special preparations); CLEAN ENDS (either top 
or bottom); CAPS AND WASHERS (for metal screw tops); ete. 


PADDOCK CORK CO., 1209 De Kalb Avenue, Brooklyn, N. Y. 
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BRASS GOODS 
MFG. CO. 


290 NEVINS ST. 
BROOKLYN, N. Y. 





— oF 


. 47 FANCY. 











Designers and manufac- 
turers of Sheet Metal 
Specialties--such as Caps 
for Talcum and Tooth- 
powder Cans and Jars, 
in Brass--Polished, 
Nickleplated, &c.--and 


other metals. 


NO. 33. 





NO, 49%. 





Send us a description or drawing 
of what you want; or a sample of 
what you are using and we will 
submit quotations. 
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TOMBAREL FRERES 


GRASSE, FRANCE 











Raw Materials for Perfumers 
Toilet Soap Manufacturers and Wholesale Druggists 


EXTRA SATURATED POMADES. | Oil Bois de Rose Femelle. 

FLORAL NATURAL CONCRETE “* Geranium, African and Bourbon. 
ESSENCES. | “ Lavender, Mt. Blanc, Fleurs and Spike. 

FLORAL NATURAL ESSENCES VETIVERT INDIAN. 


“ PATCHOULI, OLD. 


SOLUBLE. | “ Sweet Almonds. 
AND “ Olive, Virgin and Surfine, for Medicinal 
ABSOLUTES SERIE AA. || and Table Use. 








SOLE AMERICAN AGENTS: 


ELSON & BREWER 


GOLD & PLATT STS., NEW YORK 
























Special Shapes 


Require special ability to insure a prop- 
erly fitting top. If you let us make your 
boxes they will all be uniform, and the 
tops will fit. 

We make ANY shape—ANY size; de- 
liver when we say we will. 


Wm. Buedingen & Son 
89 Allen St. Rochester, N. Y. 




















TALCUM CANS | | MAILING CA sate 


Made with Fibre Bodies and | Round Fibre Cans 


Metal Bottoms. Combination Cans 
Dome-Shaped Perforated Tops of (Fibre Bodies, Metal Tops and 
Polished Nickeloid, Copperoid, Bottoms) 


Brassoid; Gold Lacquered and Tin. Mailing Tubes for Calendars, Etc. 








Samples and Quotations on Request 


UNION PAPER COMPANY, (‘si:) °? "as'nsre’ = 
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Have You 


Tried These? 








JASMIN C. M.—Of all the jas- 


mines on the market—natural 
or synthetic—there is nothing 
to surpass this. Has the re- 
freshing odor of the flower; 
and positively guaranteed not 
to color any preparation. 


$3.00 per ounce. 


YLANG YLANG C. M.—A 


perfect substitute for the natural 
oil in sweetness and strength. 


$28.80 per lb. 


ROSE C. M.—A true flower 


odor; has the strength of otto; 
guaranteed not to contain ger- 
aniol or oil geranium. Will not 
undergo chemical change after 


blending with other products. 
$42.50 per lb. 


VIOLET VERDURE—Cheap- 


est product for giving the leaf 
and stem effect. Can be used 
in perfumes, toilet powders 
and other preparations. 


$12.00 per |b. 








Compagnie Morano 
ZURICH, SWITZERLAND 


American Branch: 
110 West Thirty-Fourth St., New York 


FRENCH 


OLIVE OTL 








E emphasize the fact that our 
Olive Oil is really pressed from 
Pia) olives grown in France, and on 
our own lands in the very best part of 
the olive district—the higher plains of 
the French Alps. 

Let us send you a sample of “Sur- 
fine” brand, the virgin pressing, and 
you will handle it regularly. 


Serial No. 521. 


PIERRE SICARD 


CANNES, FRANCE 
American Branch: 273 Pearl St., New York 


22 Fifth Ave., os 514 Arch St., Philadelphia. 
44 California St., San Francisco. 


























J. Mero & Boyveau 


A. SITTLER, Sucr. 


GRASSE (Established 1832) FRANCE 


Raw Materials for Perfumers 
and Soapmakers 


Essential Oils and Pomades 


Concrete and Liquid Pure 
Essences 


Flower Waters 


Almond 
Olive and sna U il S 


Peachkernel 


DIRECT CORRESPONDENCE SOLICITED 
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FOR EXACT EFFECTS 


try our 


Corylopsis « Japan 
(Alcohol Free) 
for Talcums and other Solids 


TRIAL OZ., $2.50 
PER LB., $39.00 
NO FREE SAMPLES 


The Charles E. Sholes Company 


Tested Volatile Oils 
164 Front Street NEW YORK 





(rower FLAVORED) 


Cologne Spirits 


190° proof. From grain, not 
cane, alcohol. 


Prepared after French method 
by direction of highest authorities 
in the world. Used by experts. 


No. 1 For cheaper odors and bouquets 
No. 2 “ Aubepine, Cherry Blossoms, Helio- 
trope 
No. ; “Eau de Cologne, Florida Water 
No. “ Farnese, Gardenia, Honeysuckle, 
Hyacinth, Linden, Ylang, Wall- 
flower 
Acacia, Amber’ Royale, Azalea, 
Azurea, Chypre, Lavender 
Crab Apple, Apple Blossom 
Carnation, Trefle 
*‘ Jasmin, Peau d’Espagne, Jockey 
Club 
“Lilac, Lily, Mignonette, Muguet 
“ New Mown Hay 
Roses 
* Violets 


TRIAL PINTS, .50c. 
PER GAL., $3.50 
NO FREE SAMPLES 


The Charles E. Sholes Company 


Manafacturing Chemists 
164 Front Street NEW YORK 


Corto : 


For Confectionery 
and Food Purposes 








@ We are pleased to announce that we are 
now prepared to offer the COAL TAR 
COLORS specified in Food Inspection 
Decision No. 76 and duly certified by 
the U.S. Department of Agriculture. 


@ We also offer a full line of colors for 
soaps, perfumes and toilet preparations 


@ Inquiries for samples, prices and other 
information will have our prompt attention, | 


National Aniline & Chemical Co. 
100 William Street New York 








VANILLA BEANS 
SHOULD BE 
CHOPPED 


NOT MASHED, AND SHOULD 
BE KEPT COOL ALL THE 
WHILE. 
With this chopper beans may 
be cut up as fine as desired, 
When beans are ground they 
become heated, and their odor 
and flavor is affected by the 
metal lining of the grinder, 
Already used by many prominent extract manufacturers, 


Also used for chopping Tonka Beans, Lemon and Orange Peels, 


JOHN E. SMITH’S SONS CO., BUFFALO, N. Ys 














FILTER PRESSES 


WILLIAM R. PERRIN & COMPANY 
CHICAGO 
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COPYRIGHT, 10% YA 8 VON ISAKOVICS 


Synfleur Quality 


Standard Perfume and Flavoring Materials 


(Extracts from Synifleur Bulletin, July, 1910.) 


Research Possibilities. Immediate Effect in Perfumes. 


ture 


Arbutus-E 


Gardenia 


( 


Oriental Effects. 
| re 1 t Jacinthrose 
Pr ’ 


— 


Santalol i: rts 1 l od ry he y Orientol-E 


Fixatives are Important 


~ Patchouly-E : 


()i] 


Labdanol 


Vetiver-E 
oe a ee Fixatol-E 
Wher ‘ 
\\ 
Civet Crystals 
Novelties of Merit. , , . ,’ 
Mu 


lf not on our list better get in touch with us. 


Synfleur Scientific Laboratories 


Established 1ss9 
Alois von Tsakovics, Proprietor 


Monticello, New York, U. $. A. 
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Synfleur Quality 


Standard Perfume and Flavoring Materials 
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(Extracts from Synileur Bulletin, July, 1910.) 
of Flower Odors. Musk-Synfleur ($3.50 


Niobe-Synfleur ($1.25) Methyl Benzoate. High- 
est Purity Y lat nstituetr 
Orchidee-Synfleur ($1.75) Amyl Salicylate. 
Highest Purity lretl Vet rent 
Orchidone-Synfleur ($3.00) Iso Butyl Salicy- 
late. Highest Purity Cretl lor 
Rodinol-Synfleur ($18.00) Highest Purity 


Rodinol-D-Synfleur ($10.00) Same strength 


bepine-Synfleur ure Anisic Alde- 
hyde 
nzyl Acetate-Synfleu $1.25 ighest Pur- 


Santalol-Synfleur ($8.00) Highest Purity of 
odor I 
Yara-Synfleur ($3.50 Pure Beta Naphtol 


hest Pur- Methyl Ether 


If not on our list better get in touch with us. 


ey Synfleur Scientific Laboratories 
z oe Established 1889 

% | Alois von Tsakovics, Proprietor 

| Monticello, New York, U. $. A. 
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Blow DR. MEHRLANDER & BERGMANN 
Roawvod HAMBURG, GERMANY 


Distillers of 
FRUIT FLAVORS ESSENTIAL OILS 


THAT’S ALL! ESSENCES 


SUPERIOR- 

UNIFORM Specially well placed for Anethol, Oil of Coriander, 

QUAL: GUARANTEED Fennel, Patchouly, Mustard gen. and art, Cinnamon 
PUR- Ceylon, Almonds artificial, free from chlorine. 





Try Our Latest Synthetics 


WRITE FOR SAMPLES AND PRICES Acetophenone, Amylsalicylate (Orchidee Trefol), 

Serial No. 5380 Benzylacetate, Benzylbenzoate, Bornylacetate 
Citral, Fragarol, Aubepine Hyacinthe, Isoeu- 
genol-Ethylicether, Yara Yara, Linalool, My- 


a. H - GROSSMITH ristic Acid, Paracresol-Methylicether, Reseda, 


Neroline, Terpinylacetate, Ylangol, Cinnamic 


18 Fletcher St. * New York Alcohol, Neroly Art, Niobe, Civet Art. 














VIOLET T. W. pains pomesric 


A BASE FOR VIOLET TOILET WATER ] A : { 


Makes a Matchless Product 





Let us send you samples and prices 


INTENSE VIOLET ODOR and open your eyes 


EXCEPTIONALLY LASTING 





Distributing Agent 


JAMES H. FURMAN 
HARRY L. NOTTER 36 La Salle Street CHICAGO, ILL. 


So. Water Street CHICAGO 


SAMPLE CASES AND TRUNKS 


FOR PERFUMES, TOILET PRE- 
PARATIONS, SOAPS, ETC. 


CROUCH é FITZGERALD, 


NEW YORK. 


154 Fifth Ave. 177 Broadway 723 Sixth Ave. 
(Twentieth St.) (Cortlandt St.) (42nd St.) 


Send for Samples 
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MANUFACTURE OF PERFU- 
MES (CORINE) . 66 cc ccescseinns BORD 
. ART OF PERFUMERY (PIeEsseE). 5.00 
We make high-domed, round- ee des 
hi PERFUMES AND THEIR 
corner face powder boxes, this PREPARATION (Askinson)... 3.00 , 
is a specialty with us. COSMETICS (Kotter).......... 2.50 
All kinds of high-grade boxes FOOD AND DRUGS ACT (Gree- 
for perfumes and toilet prepara- Os ft eee eee ee re ak eee 1.50 
tions. CHEMISTRY OF ESSENTIAL 
ESTABLISHED 1882 OILS AND ARTIFICIAL PER- 
: PLUMES (PARRY) 66 iw ved cbse 5.00 
CHEMISTRY OF PERFUMES 
M. A. BROWN PAPER BOX C0. (JEANCARD & SATIE)........00- 2.50 
817 N. 17th STREET, ST. LOUIS, MO. (in French.) 
VOLATILE OILS (GILDERMEISTER k 
AND HOFFMAN).........ccceecs 5.00 





D E C O R A T E D TWENTIETH CENTURY BOOK 
OF RECIPES, FORMULAS 
iy I N B O E 4 AND PR( ICESSES Teves Ss cae 3.00 
X U. S. PHARMACOPGIA 2.50 








? . NATIONAL FORMULARY ...... 1.50 
Lithographed Containers, 8 — : ” 
DRY GOODS TRADE DIREC- 


in two or more colors, TORY OF THE U. S.......... 5.00 


plain or embossed, for SOAPS, CANDLES AND GLY- 


talcum and tooth powders, CERINE (LAMBORNE).......... 7.50 
face creams, medicinal TOILET SOAPS (Deire anv 
preparations, etc. MUR. ois vacdvecdcanatucexsaaws 5.00 


MODERN PERFUMERY (Mann) _ 5.00 


(In German.) 


We stand alone in 
quality and in business 
















Let us know your requirements and 


we will submit samples and quotations Remit with order, by New York Draft, Money Order or Stamps to 


METAL PACKAGE CO. Perfumer Pub. Co. 
2M N ‘ 
cemenariis ab. a. (00 WILLIAM STREET - NEW YORK 
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PRIVATE BRAND SOAPS 


O line of perfumes and toilet preparations is complete without 








a good toilet soap well made and agreeably perfumed. 
We are recognized as high grade soapmakers, and can produce a 
soap that will satisfy you and your trade. ; 3 





TELL US WHAT YOU NEED 


THE REMMERS SOAP CO., Cincinnati 


NEW YORK OFFICE, 318 BROADWAY CHICAGO OFFICE, 56 FIFTH AVENUE 




















Complete Equipment 
For Laboratory or Bottling Room 


The Equipment consists of the Kiefer Rotary 
Pump—Perfection Filter and Filling Machine. 
The entire outfit on one floor, within a small 
space, and operated by one man. 





Write for particulars and catalogue A. 


One Man Does It All TH a mg oe co 























Patents Labels 
Trade-Marks Brands 


PROTECTED 


Realizing that many of its readers are vitally interested in patents on novelties, machinery, 
etc., trade-marks which are extremely valuable and brands which have become famous, and all 
of which may be used by unscrupulous persons if not properly secured in the first place and 
protected afterward, The Perrumer Publishing Co. is prepared to receive applications for the 
registration of trade-marks in its own bureau or in the U. S. Patent Office. For rates and full 


particulars address 


PERFUMER PUBLISHING CO. 
100 William Street, New York 
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Ozone - Vanillin 





The most perfect product yet 
obtained, and of the highest 
possible strength and delicacy 
obapeme. : 3: 3: 8 3 3 
Better flavoring value than 
any other you can buy. 





OZONE-VANILLIN CO. 


NIAGARA FALLS, N. Y. 





UNGERER & CoO. 


273 PEARL ST., 


22 Fifth Ave., Chicago. 





DISTRIBUTORS = = 
NEW YORK 


514 Arch St., Philadelphia. 


244 California St., San Francisco, 


SACHET AND TALCUM 
POWDER OILS 


are strong features of our line. Low cost; any 
odor, among them being CORYLOPSIS, CHAN. 
TECLER LILY (new), VIOLETS, ROSES 


TREFLE, AZURA and many others. 
NON-ALCOHOLIC PERFUMES, sweeter and 


lower costs, than the Imported. Glass-rod bottles 


and cases supplied. 

“ECCO” OILS produce Perfume Extracts for 
less than $8.09 a gallon, that equal the products 
of the average American perfumers. 


FRENCH PERFUME EXTRACTS dupli- 


cated at one-third and, in some instances, less, 
than the Imported cost, character and lasting quali 
ty guaranteed, when you use our 
Conc Flower Oil 
Order sample ounce of any odor, or write for 


Booklet, Price Lists and full particulars. 


EVERGREEN CHEMICAL CO. 


ESTABLISHED 1898 196 Broadway, New York 








OUR LATEST 


TALCUM 


POWDER PACKAGE 


Made of extra strong cardboard; revolv- 
ing sifter Dome top of Polished Nickeloid, 
Brassoid Gold Lacquered or Tin. Write 
for Sample and ILLUSTRATED CATA- 
LOGUE showing many styles. 


Paper Canister Mfg. Co. 


219 North 23rd Street 
Philadelphia, Pa. 














Sprinkler Tops 
Atomizer Tops 
Powder Tops 


and Cast White-Metal Specialties 


of every description. 
WRITE FOR CATALOG 


Eckelhofer Bros. 





IRVINGTON, 
NEW JERSEY 











GOLD LABELS 











workmanship. 


MEDALLIONS, HEADS, SEALS, 
Etc., of the highest quality and 
All our work is 
guaranteed HAND MADE. 


Write for samples and prices. 


















22-26 Reade Street, - 


MANSELL, HUNT, CATTY & C0., Ltd. 


- NEW YORK 
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ASK FOR 


| MASCHMEYER’S 


SPECIALTIES AND QUALITIES 


FLEUR de VIGNE, Best adapted for violet and rose 


A trial will convince 











OUR LATEST SPECIALTY FOR ALCOHOL-FREE PERFUMES 





AMA-JASMIN Truest to the flower 





ALL SYNTHETICS AT MOST ADVANTAGEOUS PRICES 


A. MASCHMEYER, Jr. AMSTERDAM, HOLLAND 


For samples, etc., address Van Dyk & Co., 4 and 6 Platt St., New York 
































Amnon Goons Mrs, Co, | A LUMINUSA 


NEWARK, N. J. S IGN S ! 


FACTORIES 
Newark, N. J. Manitowoc, Wis. Two Rivers, Wis. 











Signs of CHARACTER 
and ELEGANCE. They 
attract favorable attention 
where the COMMON signs 
are consigned to the waste 
basket. Designs and prices 
on application. 














Designers and Manufacturers of Aluminum Sheet ALUMINUM GOODS MFG. CO. 


Metal Specialties-such as ALUMINUM BOXES, 
SCREW CAPS and SEAMLESS TUBES. NEWARK, N. J. 








Send for our catalog illustrating our complete line. 


Factories — Newark, Manitowoc, Wis., Two Rivers, Wis. 
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The American Standard 
for tligh Grade Bottles 


Our perfume bottles have been leaders in style, 
design and quality for over 20 years. 


AN UP-TO-DATE BOTTLE IS 
YOUR SILENT SALESMAN 


Quality goods for quality people. 














Good goods are worthy of a good package. 


CUT GLASS BOTTLES 


ei? 
TRADE . £ MARE 


G5 


Usb 


o 


Designs and prices furnished upon application. 


CARR-LOWREY GLASS COMPANY 


Works and Main Office: BALTIMORE, MD. 
New York Office: 290 BROADWAY 





The above engraving shows a round- 


” 


shouldered face powder box 234” in diame- 
ter. This and the 3 1/16” size are most 
commonly used. 

A variety of finishes in both telescopic 
and shouldered styles; and in_ several 
diameters and heights. 

We make small paper boxes. 


E. N. ROWELL CoO. 


BATAVIA, N. Y. 

























Natural Flower Essences 


That are Really Natural 











We offer the following liquid concretes in par- 
ticular : 


eae of the Valley 


These n > mnfounded with com- 
pounded products of “similar lame Ours ar¢ 


wholly nat tural ‘on ete ly a Ba in alco hol; sal 


of incon s and strength 


“Wood Oils 


Licari—Nouéema— Thuja 
These are specialties with us. Licari is often 
mistaken for linaloe;: but has a more agreeable 
and sweeter character. 


Bernard-Escoffier Fils. 


ESTABLISHED 1820 
Grasse, France 
SOLE AMERICAN AGENT: 
Geo. V. Gross, 130 Pearl St., New York 











SPECIAL OFFER 
Tey UD aes 


(SYNTHETIC) 


price: $2D ()) vee 


| SAMPLE 























We will send, prepaid, 
ONE OUNCE SAMPLE for $1.00. 











On receipt of your first order for one-half 
pound or more, we will credit you with 


the dollar paid by you for sample. 


DUCAS CHEMICAL COMPANY 


30 Church St. New York, U. S.A. 

















I] 





THE AMERICAN PERFUMER XXVII 
























“COLLAPSIBLE 
TUBES and 


everything for 


Collapsible Tubes 4 tt s!Zes 
Plain ==« Decorated 


Your present label reproduced directly on the Tube, or we will prepare 
new designs and submit for your approval. 





their use’’ 





Advise us the size tubes you desire and let us 
send you samples—Our prices will surprise you 


Standard Specialty and Tube Company 


Don’t forget that the STANDARD KEY TOO a 
is—‘THE KEY-TO-THE-SITUATION”’ Collapsible Tubes ano Metal Speciallies 


ASK US ABOUT IT Wow Brighton, Piz 








OTTO oF ROSE-Guanawress PURE 


By V. PETCHEFF ©® CO., Sopote, Bulgaria 
OR:‘GINAL COPPERS 


Messrs. V. Petcheff & Co. have been engaged in the distillation and sale of this oil for many 
years, and can assure you of a pure oil at a reasonable price. Write us for sample quotation. 





SELLING AGENTS: 


ROCKHILL & VIETOR, 114 John St, NEW YORK 




















NY 











OLIVE OIL B. LEGARDA 


Manila, Philippine Islands 











LARGEST DISTILLER OF TRUE 


This oil is the first pressing 


of prime olives grown in the e 
Italian Riviera near Nice, Oil Ylang y lang 


France. 








Pressed and shipped to us 


by the grower, whose guaran- Guaranteed absolutely pure and 
tee of purity and quality is of 
great weight. of uniform and superior quality. 


In casks and cans. : . : 
Very rich, delicate and lasting bouquet 
Our prices are “Interesting.” 7 











Samples and special quotations upon request to 


CAILLER & CO.,, Inc. JAMES B. HORNER 


16 Cedar Street, New York. 3 Platt St., New York 





Sole Agent for U. S. and Canada. 
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For your Fine Perfumes use 


WEBB'S C. P. COLOGNE SPIRITS 


JAMES A. WEBB & SON 


50 and 52 Stone Street NEW YORK 




















Magnus, Maybe 


Mansell, Hunt, Cz 
Maschineyer, IJr., 


Mehrlan 


..+»NXIITI and Inseg 
Il 


Whitall 
Kiefer Machine Co., arl =— (ashy tay Whittaker, 
Wilson, Donal 
Lautier Fils .... ; beeeene ooo AN Wirz, A I 
Legarda, B. pec eces [ 
Lueders & Co., org ie poss I Zinsser & 











